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We have a new member in the People’s Republic of China! Let’s welcome (Mr. ) 
QIU JIN-SONG (ABCC #495) to our organization. 


LeROY GENSEMER (ABCC #60) hosted an ABCC Regional Meeting in Reading, Pennsy1- 
vania in early December. LeRoy extended invitations to dozens of members in 
that part of the COUNEEY and although fewer than ten members attended the 
get-together, everyone there enjoyed the experience very much . . . so much, 
in fact, that they are planning another meeting later this year. 


THE WHOLE POP CATALOG, a newly-published book about popular culture in the 
U.S., covers CSA aE from Hula Hoops to Hostess "“Twinkies." In that book 
about the hodgepodge of special qualities that makes American culture what it 
really is, the writers and publishers included a page (p. 418) about business 
cards and the American Business Card Club. 


The story of Craig Shergold, the boy in Great Britain supposedly dying of 
cancer, keeps on tugging at the heartstrings of people around the 
yertg ne a eng members of the ABCC. In the Summer 1991 issue of CARD TALK, 
we reported that this story is inaccurate and false. Craig is no longer gy tg 
of cancer, and he NEVER expressed an interest in business cards. raig an 

his family want nothing to do with business cards. Let’s put this erroneous 
story to rest. e assured that any and all business cards sent to Craig 
Shergold are soon sent to a city dump or incinerator--ouch! 


[EDITORS’ NOTE: If you have surplus cards, the ABCC can always use such 
donations for promotional purposes. Please ship the cards to the ABCC presi- 
dent, whose address appears at the top of this page. Thank you.] 





CONGRATULATIONS to ED TROPP (ABCC #396)! Ed sponsored five (5) new members 
for the ABCC, and that means that he has earned an extra year of ABCC member- 
ship--dues free! This same offer is always open to every member of the ABCC, 
worldwide. All_members in good standing can earn dues-free membership by 
encouraging people to join the ABCC. Write to the president if you would like 
more information about this offer, or for a “master copy” of the ABCC Inform- 
Ep On Ape ers on form, etc. (U.S. members are asked to please enclose a 
first-class stamp with their requests. Thank you. 


Some sad news recently came to our attention. ELLY RAETZMAN (ABCC #381) died 
in an automobile accident on March 23, 1991. Our heartfelt sympathy goes out 
to Elly s family. We thank her daughter, Wendy Cnossen, of Moro, Oregon, for 
conveying this news to us. 


BETTY MARTIN (ABCC #293) was interviewed by a reporter from The Buffalo News 
way back in suly, and months later that newspaper finally published an article 
about Betty and her business cards. Leer you are interviewed by the media 
(radio, TV, newspapers, etc.), please let the CARD TALK editors know about it 
so that we may pass on the news to all our fellow ABCC members. If you are 
written up in a newspaper or magazine, please be sure to send us a copy, 
including the name and date of the publication. Thank you.] 





Copyright (c) 1992 by American Business Card Club. 
Editorial Material: All rights reserved. 



























































a] 
The President’s Page | 
a Se eS 


HAPPY NEW YEARS! 
















































































A NEW MILESTONE: The American 
Business Card Club is beginning 
the new year with new achievements 
and mileposts under its belt. We 
have a new member in the People’s 
Republic of China. That means 
that the ABCC is beginning to gain 
a foothold on one more continent. 
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FILLING IN THE GAPS: Our Club is 
growing, and we will soon welcome 
ABCC Member #500. Some members 
have written to me suggesting that 
this may be a good time to start 
going back to fill in some of the 
gaps in our membership list. 


New members will be assigned 
earlier numbers from former mem- 
bers who, for_one reason or anoth- 
er, are no longer in the ABCC. 
However, to be fair to those who 
may be just a bit late in renewing 
their membership with the Club 
since last year, we will reserve 
their numbers for a period of six 
months. Next July, those numbers 
will be eligible for reassignment. 


A GOAL FOR 1992: Let’s each make 
it our own personal goal to spon- 
sor at least one new ABCC member 
this year. The more members there 
are in our Club, the broader our 
specialized network will be. We 
will all share the benefits. 


LATE MEMBERSHIP RENEWALS: This 
issue of CARD TALK went to press 
immediately after New Year’s Day. 
At the same time, we published the 
first ABCC Membership List of 
1992. Members who pay their 1992 
dues after vaniery ist of this 
year are not included in either 
the Membership List or in this 
issue of our newsletter. Rein- 
stated members will be announced 
in abbreviated format in future 
issues of CARD TALK. 





ABCC AUCTION ’91: I would like to 
take this opportunity to thank 
each and every member who contrib- 
uted to making ABCC Auction ’91 a 
great success. 


Everyone who took part in the 
Auction, including each member who 
submitted a bid (successful or 
not) helped to insure this Auc- 
tion’s success. Also, members who 
contributed material for the ABCC 
Auction played an important role 
in ig M2) to support the ABCC in 
this special event. 


A number of our fellow members 
have written to me asking to 
please hold auctions more fre- 
quently than just once a year. I 
would like to do that because the 
ABCC Auctions provide opportuni- 
ties for members to acquire some 
outstanding, rare, and difficult 
to. obtain cards to help_ their 
collections grow even faster. 
Also, the proceeds from ABCC Auc- 
tions are used to publicize our 
Club and attract new members. 


The only thing that prevents us 
from conducting auctions more 
idee: [ppl is the availability of 
good auction-lot material. Con- 
tributions of cards from ABCC 
members are always welcome, and 
warmly received. 
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ABCC AUCTION ’91 BONUS: Special 
congratulations go out to the 
winner of the ABCC Auction Bonus. 
That winner, whose identity is 
revealed elsewhere in this news- 
letter, will soon recieve 100 
dazzling, custom-made PHASE 4 
business cards--a prize worth over 
one hundred dollars! 





SOMETHING TO THINK ABOUT: What 
would you do if you learned of a 
15,000 square-foot warehouse 
(somewhere in N. America) packed 
floor to cor nd with business 
cards that nobody wants? Any 
ideas? 


SUPERGARD 


If the total number of entries submitted is a good indicator of how much ABCC 
members liked the contest this time around, you really loved Artistic Cards in 
Black and White. Judging is based on a// entries submitted, and most entries 
were quite good, making judging difficult. The winners are: 


ist Prize -- 50 cards -- DAVID SOBOLEWSKI (ABCC #409) 
2nd Prize -- 30 cards -- CARL BENDER (ABCC #333) 
3rd Prize -- 20 cards -- STEVE STRATTON (ABCC #261) 


THANK YOU to all who participated in this SUPERCARD Contest. It was a huge 
success. Cards and awards will be mailed out to you soon. 


Cards That Make You Laugh! is the theme of the next SUPERCARD Contest. They 
may be cards with intentional humor, like funny pictures or copy. Or, they 
may be cards with amusing or unfortunate combinations of names and occupa- 
tions. First prize will include an ABCC T-shirt. We have only small, medium, 
and large in stock. Please specify S, M, or L when you submit your entries. 


ALL SUPERCARD ENTRIES MUST BE RECEIVED NO LATER THAN MARCH 15, 1992. Be sure 
to label all entries with your name and ABCC membership number, and enclose 
return postage if you’d like the cards returned--stamps only; no envelopes 
please. (We will make alternative arrangements with members outside the U.S.) 
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Business Card Design--Part 4 in a Series 


DROGIN 


Card Designer Extraordinaire 


Humorous business cards are 

nothing to laugh at. They can 
be extremely effective at a 
what business cards are suppose: 
to do, and sometimes they are the 
stuff that legends are made of. 


Marc Drogin is a_ legend among 
business card aficionados. His 
imaginative, fanciful designs and 
expert calligraphic lettering are 
hallmarks of some of the most 
remarkable business cards in use 
today. 


Even more remarkable is the fact 
that his clients are Wed adhd 
comprised of professionals whose 
occupations traditionally dictate 
plain staid, “dignified card 
formats. Drogin’s customers admit 
that Marc’s unique approach to 
business card design does_ much 
more than generate a chuckle or 
two--it generates business. 


Today, hundreds of doctors, den- 
tists, and orthodontists, as well 
as a myriad of others in. sundry 
protess is. use Drpgiig a aned 
usiness cards. to get business. 
Here’s how it all began: 





MEDIEVAL S>MODERN ARTS, BOOKS E> ANTIQUITIES 


Marc Drogin’s idea for illustrated 
business cards came about in 1971. 
He had just drawn a humorous 
sketch for a friend, and to his 
expert eye it looked as if it 
might make a very effective busi- 
ness card. So, the first “Drogin 
was produced for the late Abner 
Schram, a New Jersey book publish- 
er. 


The illustration on. that first 
card depicted a portly gentleman, 
with top hat and cane, standing on 
a large book. Marc had not yet 
begun doing his own lettering yet 
so that first “Drogin” was typeset 
and printed in flat ink. 


Then Marc had an idea. He won- 
dered if his illustrated card 
designs could become a able 
business. He went to his _local 
bank (then known as the Exeter 
Cooperative Bank) to see if the 


bankers might be interested in 
having humorous cards to represent 
themselves and_ their financial 
institution. The executives at 
the bank ordered two or three 
different versions. Their cards 
were next in production, and the 
Drogin_card” business was born. 
Marc Drogin’s own illustrated 
business card--the first of many 
different versions--was a multi- 
panel, fold-over card showing him 
sitting at a iene Sesh with his 
nose caught in the roller of an 
old, Upt jane office typewriter. 
Beside him, on the desk was a vase 
of flowers, and each flower was 
individually hand-colored. s 
business was just stare toy to get 
off the ground then, and he could 
not afford colored printing. 


MARC DROGIN 


Drogin’s designs were unsigned for 
approximately the first year or 
so. In those early days, Marc 
couldn’t believe that anyone would 
care who had designed the cards. 
Bac:;. then, he charged $10 per 
design. 


After a year or two, he began 
signin rogin" to the designs. 
Several years later, when Marc 
took on an assistant to help out 
with the designs, he signed 
JDrogin” to indicate any at C4 
that the assistant drew. (The 
ail tae first initial was 


From then on, he used “JDrogin” 
for all designs that his assistant 
added a touch to--even if the 
design was 90 percent his own. 
Also, there ney be, few cards in 
existence wit ADrogin, to 
indicate that Marc’s daughter 
Annie either. roughed out the 
layout or refined some point in 
the design. 


Today, with a stock of more than 
500 designs to his credit, it is 
rare that a design not be signed. 
That happens only when the design 
is so small (or so simple) that 
the signature would stand out and 
detract from the design’s impact. 


Perhaps the most rare of Marc 
Drogin’s signed cards was. the 
design he really didn’t want to do 
because he was not particularly 
fond of that customer. In fact, 
Marc just plain did not like him, 
but Marc needed the income from 
the design job. So, as an ingeni- 
ous form of revenge, Marc admits 
to having deliberately misspelled 
his own name _ when he signed it! 
Now, years later, Marc cannot 
remember what that design was. 


(To be continued in the Spring ’92 issue of CARD TALK) 


ABCC AUCTION '391 REPORT 


The Autumn 1991 issue of CARD TALK included descriptions of the sixty-three 
auction lots put up for bids in ABCC Auction 791. 


Dozens of members took part in the Auction, and together submitted a total of 
nearly 200 bids. Well over half the participants won at least one of the lots 
on which they bid. Many of the bidders have already written to express de- 
light with their new acquisitions. 


THANK YOU to each and every ABCC member who took part in the Auction. That 
goes for all those who contributed material for ABCC Auction ’91 as well as 
for those who took part in the bidding process. All of you helped to make 
this Club activity a great success, and proceeds from the Auction are ear- 
marked to help the ABCC grow and expand. 


Below is a list of winning bids (Lot Number, Winning Bid in US $): 


#1, 7; #2, 13; #3, 31; #4, 14; #5, 30; #6, 25; #7, 20; #8, 
25; #9, 27; #10, 25; #11, 30; #12, 30; #13, 30; #14, 50; 
#15, 18; #16, 27; #17, 18; #18, 40; #19, 16; #20, 22; #21, 
37; #22, 12; #23, 25; #24, 5; #25, 20; #26, 36; #27, 22; 
#28, 11; #29, 13; #30, 40; #31, 31; #32, 14; #33, 21; #34, 
51; #35, 20; #36, 35; #37, 35; #38, 8; #39, 20; #40, 30; 
#41, 60; #42, 10; #43, 15; #44, 8; #45, 5; #46, 15; #47, 
26; #48, 15; #49, 18; #50, 15; #51, 10; #52, 6; #53, 35; 
#54, 4; #55, 10; #56, 10; #57, 51; #58, 10; #59, 38; #60, 
20; #61, 8; #62, 8; #63, 16. 
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AUCTION '91 BONUS DRAWING 


(Aurora, Colorado--December 26, 1991) Today was the big day-~the day of the 
drawing to determine the winner of the ABCC Auction 791 Bonus! 





Rules for the recent ABCC Auction provide for a special bonus of 100 PHASE 4 
business cards, custom made for the winner. To be elibible for this drawing, 
all that was necessary was to have entered at least one qualified bid in ABCC 
Auction ’91. Participants get one chance to win this drawing for each quali- 
fied bid they entered. In other words, even unsuccessful bidders have a 
chance to win these fantastic PHASE 4 business cards. 


The ABCC again secured the services of an impartial, unbiased, and disinter- 
ested party to verify the number of qualified bids submitted by each Auction 
791 participant, and then conduct the drawing. A separate ticket bearing the 
bidder’s identification, was prepared and placed in the drawing receptacle for 
each qualified bid submitted, then the tickets were thoroughly mixed to give 
each ticket an equal chance to be selected. 


The winning ticket was drawn... and the winner of the Auction ’91 Bonus is 
HERB GALLAWAY (ABCC #271). Congratulations Herb! 


ABCC MEMBERSHIP LIST 


481. LANE GUSTAFSON, 1232 - 121st Ave. S.E., 
Lake Stevens, WA 98258-9750 


482. BEN ADKISON, 1449 Jet Wing Cir., Colo- 
rado Springs, CO 80916 (G) (T) 


483. ANDY ADKISON, 1449 Jet Wing Cir., Colo- 
rado Springs, CO 80916 (G) (T) 


484. JANICE E. KELSH, 5815 N. Sheridan Rd., 
Ste. 202, Chicago, IL 60660 


485. JEFFREY HANDT, 6617 East 17th St., 
Tucson, AZ 85710 (NT) 





486. ANGIE CONGDON, 3103 E. Pikes Peak, Colorado Springs, CO 80910 (NT) 
487. JOEL K. BACKMAN, 174 River St., Montpelier, VT 05602 


488. SONJA M. BARNES, 441 N. Bluff St., Butler, PA 16001 (T) angels, 
dolls, art, silhouettes, and antique cards 


489. RUSS SEARS, 9323 Waltham Woods Rd., Baltimore, MD 21234-1550 (NT) 
490. TOM McDERMOTT, P.O. Box 276, Carrier Mills, IL 62917 (G) (T) 
491. KIT BARRY, 143 Main St., Brattleboro, VT 05031 (G) 


492. NEIL JOSEPH, Sonnax Industries, Inc., Industrial Dr., Bellows Falls, VT 
05101 (G) 


493. ELLIE VEIGEL, 4934 S. Dillon St., Aurora, CO 80015 (G) (T) 
494. CAROL LIGHT, P.O. Box 371, Mt. Gretna, PA 17064-0371 (G) 


495. (Mr.) QUI JIN-SONG, 12 Da Hui Si, Hai Dian District, Beijing 100081, 
PEOPLE’S REPUBLIC OF CHINA (G) (T) 





496. RALPH GALLO, 1850 N. Delsea Dr., Vineland, NJ 08360 (G) (T) 
497. DEA R. POWELL, R.D. #2, Scotch Bush, Amsterdam, NY 12010 (G) (T) 


498. H. EVERETT LaBELLE, RFD #1, Box 680, Masterman Ave., Wilton, ME 04294 
(G) (7) 


499. KARL YOUCK, 824 Gladmer Park, Regina, Sask., CANADA S4P 2X7 (G) (T) 





REINSTATED 

138. JOHN T. CAPPS III, 3725 Bridges St., Morehead City, NC 28557 (G) (T) 

SLI IIS ERE IE IIR, GI SEIN ML IRE REN 
THE NEW ABCC MEMBERSHIP LIST 





Accompanying this issue of CARD TALK is the new ABCC Membership List. Please 
pay close attention to changes in this listing. Some members who formerly 
exchanged cards are now classified as “(NT),” and others have had changes of 
address since previous lists were published. Members missing from the list 
have not paid their dues for 1992 (as of 12/31/91). Kindly check your own 
entry very carefully, and report immediately any errors you find to the presi- 
dent (whose address appears at the top of page one). Thank you. 


ABCC MEMBERS’ ADS: ABCC ADVERTISING POLICY 


deeereetefes APG de Te Sona, at GOmNGT4, tm SNE 
I WILL EXCHANGE 50 - 100 CARDS AT A Gatinetin ae See L Ma | eieeeey becker 
TIME (standard size only) -- all sae ie ete a ee fave ntrsleietts 
different and in mint condition. ce 


LEIGH DOUGLAS (ABCC #25), Route 1, 
Box 130, Bremen, KY 41325 





ey ee 
THANK vou to all ABCC members foes age, cnimeitteg ygreth, of oer 
who responded to my plea for help airreylg-cofaeeg © verge, Plug tyour ote 
and advice in setting up a B/C dis- a weaver, you "iste, Sako Satz he MRE, fgvereaee 
play. I_will let you know the re- Y considered for Sitowe” baste. “CTA aqvereising in 
sults. PAUL O’DONNELL (ABCC #347) ARR oro OTE Raney 








I WILL GIVE YOU 10 CARDS for 1 card in any of the categories on my “want 
list." Send me your personal card, and I will send you my list. BETTY 
MARTIN (ABCC #293), 5432 Minor Rd., Warsaw, NY 14569 


WANTED: PERSONAL CARDS FROM B/C COLLECTORS Please send me 5 alike, and I 
will send you a selection of 20 cards from Utah. Also, do you know of any 
mail-order ne eas offering colorful, personalized business cards? TANYA 
GOODRICH (ABCC #130), 4109 S. 530 E., #28B, Salt Lake City, UT 84107 








I’M NOT FUSSY. Send me 20 cards, and I will send you 20 cards in return. Get 


it? Got it? Good! MIKE MADDALONI (ABCC #475), 266 Sst. ; 
Auburndale, MA 02166-2233 ‘ - Shoxe ae 





I_WANT TO PURCHASE good copies of articles about b/c collecting/collectors; 
also cards: foreign, die-cut, adult, tattoo par Outs poet ane Oriental 
restaurants, taxis, airlines, and cards w/ the name RNE. ” DAVID HORNE 
(ABCC #450), 31 The Drummonds, Dunstable Road, Luton, Bedfordshire, ENGLAND 


WANTED: Cards from DOW CHEMICAL _or ETHYL. Will exchange 5 for 1. EDWARD 
esting (ABCC #132), 1810 Blackwell Rd., Clearwater, Sarnia, Ontario, CANADA 








LOOKING FOR CARDS FROM MOTORCYCLE CLUBS & SHOPS, tattoo artists, taverns, 
“adult” themes (go-go bars, 900 lines, etc.). _Will exchange like cards or 
general. ED NATALE, JR. (ABCC #306), 410 Russell, Wychoff, 07481 


GO FOR THE GUSTO! Will exchange 500 cards (all different, all new condition) 
for 300 cards from Four state/province. VINCENT MAIER (ABCC #384), P.O. Box 
5506, Tucson, AZ 85703 








WOULD LIKE LOTS OF NEW PEOPLE TO EXCHANGE CARDS WITH IN 1992. Only interested 
in cards w/ logos. No oversized cards, please. DRENE BRENNAN tasec #137), 
34 Harper House, St. James Cres., Brixton, London, S.W.9, ENGLAND 





LET’S HELP EACH OTHER! I want to build the largest collection of vertical 
cards ever. I’m willing to sacrifice other parts of my collection. Would you 
exchange multiple general VERTICAL cards for one die-cut, photo card, celebri- 
ty, unusual occupations, etc? CARL BENDER (ABCC #333), 218 Knoxboro Lane, 
Barrington, IL 60010 





WILL EXCHANGE GENERAL B/Cs (U.S. OR FOREIGN) for hard plastic cards, expired 
credit cards, bank teller cards, gas/oil companies, medical Cee store 
insurance companies, etc. Any number of duplicates OK. GEORGE K (aBcé 
#216), 314 Hamilton Lane, Lakeport, CA 95453 


MR. ICE CREAM desires pictorial ice cream or soda fountain business cards and 
trade cards. ALLAN MELLIS (ABCC #159), 1115 W. Montana, Chicago, IL 60614 





DEADLINE: All submissions for the next issue of CARD TALK must be received by March 15, 1992. 
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Spring Issue, 1992 


The David Letterman Show, televised January 10th, included a brief segment 
about business cards. It began with David Letterman reading LeROY GENSEMER’S 
(ABCC #60) request for Letterman’s own card--on the air! 


ALESSANDRO POMPONI (ABCC #382) of Rome, Italy, is one of our newest members. 
Let’s all welcome him to the ABCC. LEOPOLDO CANANZI (ABCC #370) helped bring 
Alessandro into our organization, 


PETE PETERSON (ABCC #390) and BOB WOELFLE (ABCC #400) each sponsored five 
(5) new members, and that qualifies them for one year of ABCC membership--dues 
free. Good work! Let’s keep our network growing. 


(All ABCC members are eligible to earn unlimited free membership in this man- 
ner. You may request a Master Copy of our membership application form by 
sending a #10 SASE to the president at the address above.) 


ROBERT M. EISENHAUER (ABCC #51), a longtime member of our organization, 
passed away January 16th. He will be missed. [Thank you to all ABCC members 
who brought this news to the attention of the CARD TALK editors. ] 


Two north-Florida ABCC members, LEE BOURLAND (ABCC #267) and WALTER BONNER 
(ABCC #469) will stage a business card exhibit in Jacksonville this June. 
They are placing ads in local papers, and they hope to generate interest in 
our organization. Lee and Walter want to establish a new regional ABCC chap- 
ter in the Jacksonville area. 


SOUTHERN GRAPHICS (January 1992), a printing trade journal distributed 
throughout the southeast, carried a story about Sam Houston’s business card: 
“Sam Houston’s engraved business-social card, which he used in the 1850s, was 
sold at auction by the Museum of Printing History at its 10th Anniversary 
Gala." Don Piercy, the museum’s director said that although the card is an 
important piece of early Texas history, it is not so important to Texas’ early 
printing history, which is the museum’s highest priority. How much would you 
be willing to spend on Sam Houston’s card? At that auction, you could have 
walked away with it in your pocket for a mere $4800! 


(Have you heard or read any new or interesting stories about the Craig Sher- 
gold business card chain-letter fiasco or any of the "fallout" it has caused? 
If so, please send it in to the CARD TALK editors so that we might share it 
with our fellow members. Thank you.) 


Copyright (c) 1992 by American Business Card Club. 
Editorial Material: All rights reserved. 
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WELCOME TO NEW AND RETURNING ABCC 
MEMBERS: Lots of new members have 
joined us since the beginning of 
1992. I’d like to welcome all our 
new members to the ABCC. Also, I 
want to welcome back all of our 
reinstated members. 





Due to the large number of members 
reinstated since January ist, the 
list of reinstatements is included 
as a half-page insert with this 
issue of CARD TALK. Be sure to 
clip the insert to your membership 
list. Further membership list 
updates for 1992 will be brought 
to you with upcoming newsletters 
scheduled for publication in July 
and October. 


PUBLICITY & EXPOSURE: One of the 
important functions of the ABCC is 
to let other people out there know 
that we exist. The more people 
who learn about the ABCC, the more 
members we attract, and the wider 
our network expands. As our 
membership grows, so grow the 
benefits to al] our members. 





Our efforts to promote the ABCC 
and generate publicity and expo- 
sure seem to be paying off. We 
are g-r-o-w-i-n-g. In recent 
months we’ve been written up in 
various newspapers and magazines 
including Kovels (the  world- 
renowned collector’s publication) 
and The Philadelphia Inquirer. 


Whenever reporters and writers 
contact me, I provide them with a 
packet of information about the 
ABCC. I also include instructions 
on how we’d like interested people 
to contact us for additional 
information and membership appli- 
cations. One important request is 
that interested individuals in the 
U;S; should enclose a_pre- 
addressed, stamped #10 envelope 
with their inquiries, and that is 
stressed in the media packet. 








Recently, a number of publications 
throughout the U.S. have written 
up the ABCC without first getting 
in touch with us directly. Some 
of the information they’ve printed 
is outdated. Also, they failed to 
instruct their readers to include 
return postage with their informa- 
tion requests. 


If you are written-up in your 
local newspaper, or if you are 
approached by the press for infor- 
mation about the ABCC, please be 
sure to also refer the writer to 
me directly. My address and 
telephone number appear on the 
front page of each issue of CARD 
TALK. I will provide additional 
information about the ABCC. That 
will enable us to maximize our 
impact and minimize our postal 
expenses in responding to inter- 
ested people inquiring about our 
Club. Thanks for your help. 


BUSINESS CORRESPONDENCE: Any time 
you write to me on a matter of 
ABCC business, please be sure to 
write your ABCC Membership Number 
prominently on your letter. Also, 
please be sure to write your 
number on your check or _ money 
order when you pay your ABCC 
membership. dues. 





I am always happy to answer any 
questions you might have regarding 
the ABCC, its operation, and our 
Club’s policies and _ procedures. 
However, I ask that U.S. members 
please enclose a first-class 
postage stamp with their’ in- 
quiries. That small gesture will 
help to speed along the response 
process, and it will also help us 
stretch our resources. Thank you. 
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ABCC AUCTION: ABCC Auctions of 
1990 and 1991 were successful in 
bringing our Club additional funds 
for advertising and promotion. We 
hope to have another ABCC Auction 
later this year, and now is the 
time to begin assembling lots for 
that auction. 


I’ve already begun to amass some 
outstanding cards for the upcoming 
Auction (including one or two lots 
of cards from all around the 
world--they all represent tattoo 
artists). Graphics are amazing 


I’d welcome your contributions of 
unique, artistic, creatively- 
designed and unusual cards for 
this event. I would also welcome 
your input regarding what kind of 
business card lots would encourage 
you to participate in this year’s 
ABCC Auction. 
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Cards That Make You Laugh! attracted some interesting and remarkable entries. 
The best and most reproducible are represented here. Judging was based on all 
cards each member submitted. The winners are: 


ist Prize -- 50 cards + T -- CARL BENDER (ABCC #333) 
2nd Prize -- 30 cards -- SIDNEY GOLDSCHEIDER (ABCC #188) 
3rd Prize -- 20 cards -- ED BANIK (ABCC #132) 


THANK YOU to all who took part in this SUPERCARD Contest. It was one of the 
best. Entries and awards will be mailed out to you as soon as possible. 


Flip-Side Stuff is the theme of the next SUPERCARD Contest. We are looking 
for cards with material printed on the back--not just ordinary things (like 
calendars, appointment information, street guides, locations of branch of- 
fices, or a foreign-language translation of what is on the front of the card). 
Some cards may have quotations or cartoons relating to the business advertised 
on the othe’ side. Other cards may have material printed on the back that 
does not relate to anything at all. The more unusual, the better. 


ALL SUPERCARD ENTRIES MUST BE RECEIVED NO LATER THAN JUNE 15, 1992. Be sure 
to label all entries with your name and ABCC membership number, and enclose 
return postage if you’d like the cards returned--stamps only; no envelopes, 
please. (We will make alternative arrangements with members outside the U.S.) 
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Business Card Design--Part 5 in a Series 


DROGIN- 


Card Designer Extraordinaire 


(Continued from Winter 1992 issue) 


Marc Drogin creates outstanding 
and_ unusual business cards for 
rofessional people. His  hand- 
ettered cartoon designs are 
among the most distinctive and 
most. effective business cards 
available anywhere. 


Currently, Marc has over. 1,200 
active files on record. Perhaps 
as many as 400 additional files 
have been retired over the years. 


Robbie and Annie Drogin, Marc’s 
son and daughter are following 
in their_ father’s footsteps by 
occasionally creating card designs 
for some of Marc’s customers. 
But, Marc’s creative influence 
does not stop there. 





The man who taught Marc Drogin how 
to hand letter, Mark Van Stone, is 
an enormously talented designer. 
Drogin urge him to turn his 
talents Oo creating business 
cards, and Marc modestly admits 
that he can take a little bit of 
credit for that. | Van Stone also 
creates cartoon. business cards, 
and cards with elegant lettering. 


Before Van Stone came along, 
Drogin started his own lettering 
by copying the thick and built-up 
lettering style he admired in 
Nice bile illustrations in an- 
tigque children’s books. Some of 
Marc’s clients, even to this day, 
still have that style of lettering 
on their cards. Marc Drogin 
admits that he has a heck of a 
time now when those clients have a 
change of address, and he is 
called upon to update their cards. 


Marc Drogin’s fantastic business 
card designs are not inexpensive. 
They cost $300 for adaptations of 
pre eas COA Aoi bea for 
newly-conceived rogin lesigns. 


Lettering is additional. In the 
early days, Marc didn’t charge for 
his hand lettering, then he began 
by charging $10. Hand-lettering 
his business card designs today 
costs $75.00. 


Even with all of Marc’s talent and 
creative effort, he has rarely. had 
any official recognition of his 
creations. Collectors have 
cheered me up and complimented me 
on my work,” Marc wrote. However 

in the past decade, the National 
Association of Thermographic 
Printers chose one of his cards 
for their annual award. And in 
1990, the same trade organization 
selected one of his card designs 
(a “JDrogin") as the “Best, Card 
Produced in America in 1990. 


That particular design was created 
for a Florida dentist. t shows 
the dentist and his staff _in a 
multi-colored, hot-air balloon 

against a pale-blue sky. Several 
years ago, Marc became intrigued 
with the impact produced by a 
business. card whose design is 
fully filled with color, ", e 
more ink, the more wallop. 


He_ also developed an interest: in 
silhouettes created by Arthur 
Rackham the wonderful English 
book illustrator of the late 19th 
and early 20th century. Marc 
realized that silhouettes were an 
attractive and even more effective 
business card concept than line 
drawings. 


He studied Rackham’s work intense- 
ly, and considers Rackham the real 
master in this field. As a first 
attempt, Mar created his own 
current card (see previous issue). 


“Our work isn’t similar--no one’s 
that good--but any nuances _ you 
need in order to translate a_line 
drawing_into an effective silhou- 
ette, I certainly learned from 
exuaving Rackham’s pieces,” Marc 
said. 


Since that time, Drogin created 
silhouettes for three or four of 
his clients. Then, he put the 
project aside. 
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More recently, Marc created 16 
humorous silhouettes for Chase 
Thermographers (Westboro, Mass.), 
the company that has done Marc’s 
pr tne sng exclusively for over 
wenty years. 


Some people think that Marc Dro- 
gin’s creative genius in business 
card gesign is just gecr ing warmed 
ae It will be fascinating to see 
what new ideas and design concepts 
Marc comes up with next. 
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Two years ago, we announced our first ABCC Video project--a non-profit effort 
intended to be used and appreciated by ABCC members. Several members eagerly 
contributed material, and the project was very successful. After seeing that 
first video, many other members have expressed their enthusiasm to participate 
in our next video project. More and more members want to know if and when we 
might begin work on a new ABCC Video. That time is now! 


JACK GURNER (ABCC #124), who did such an excellent job on our 
first ABCC Video, will once again coordinate this project. 
Jack has indicated that there are many ways that ABCC members 
may participate. You need not own a video camcorder; you don’t 
even need to own a camera at all, or record anything on video. 


Of course, you may contribute video material if you wish, or 
you can send in still photographs. But, you might also think 
about sending in audio tape recordings, business cards, writ- 
ten letters . . . the possibilities go on. Our goal is to make 
it easy for every member to participate. 


It can be as simple as sending in a letter with some cards. 
Tell us who you are, what you do, and why you are so interested 
in business cards. When and how did you get started? Are your 
interests professional, hobby-related, or both? What kinds of 
cards interest you, and why? 





If you’re a collector, tell us about your experiences, and how you pursue and 
manage your collection. If you design or sell business cards, you probably 
have an anecdote or two to share with us about your experiences or your deal- 
ings with clients and customers. 


What brought you to our organization? What keeps you interested in business 
cards? Everybody has a story to tell--we’d like to hear yours. 


For further information «(and some tips, ideas, and suggestions), please send 
a pre-addressed, stamped” envelope to: 


JACK GURNER (ABCC #124), 116 DUPUY STREET, WATER VALLEY, MS 38965 U.S.A. 


"The ABCC Will provide return postage for members living outside the U.S. 





ABGG MEMBERSHIP LIST 


CHANGES: (corrections, address changes, new information, etc. ) 


107, DARRELL CHRISTOPHER, ABCC Founder, 29510 Clarita Ave., #510, Livonia, MI 48152 (NT) 


132, Epyago J, BANTK, 1810 Blackwell Rd,, Sarnia, Ont., CANADA N7X 1A7 (G) (T) + chemical companies 
DOW & ETHYL), chimney sweeps, RE/MAX 


155. RACHEL HIMMELBERGER, 129 Poplar Rd., Fleetwood, PA 19522 (NT) 

232, RITA L. KROLL, 4315 Neely, #903, Midland, TX 79707 (G) (7) 

237, ap olde ANN SIMS, 317-9 Harbor Pointe Rd., Mt. Pleasant, SC 29464 old, unusual, creative, famous 
cats 


259. VICTOR H. SCHLOSSER, 104 £. Woodcrest, #19, Collinsville, IL 62234-4749 (G) (T) verticals & sets only 


271, HERB rary RR#1, Bright’s Grove, Ontario, CANADA NON 1CO [or P.O, Box 611494, Port Huron, MI 
48061-1494] (T) write for list 


299, MARIE R, VERRASTRO, 935 Pontiac Ave., Apt. 24, Cranston, RI 02910 (NT) 

400, ROBERT F. WOELFLE, 1463 Blackhurst Or., St. Louis, MO 63137-1532 (T) write for list 

449, LORI WOLFE, 10 Wolfe Dr., Wercersburg, PA 17236 (G) (T) 

497, aa R.D, #2, Scotch Bush, Amsterdam, NY 12010 (G) (T) + verticals, magnetic, tattoo artists, 








500. [administratively dropped from membership] 
KEKKEKR EKER ERE ERE 


MEMBERS REINSTATED: (see Supplement) 





ABCC MEMBERSHIP LIST 


NEW ABCC MEMBERS: 
204, BRANPE  RECKNER, 4301 Parkmont Ave,, Baltimore, MD 21206 





207. DEE L, QUALLS, 23563 Fifteen Mile Rd., Apt 0-3, Mt. Clemens, 
HI 48043 (T) mortuaries, funeral homes for same 


213, LOIS STRATE, 2113 N, Sumner, Pampa, TX 79065 (G) (T) 
234, E. PAUL BRANDIS, 320 Main St., Sanford, ME 04073 (G) (T) 
236. DR. STAN ABRAMS, 404 Rices Mill Rd., Wyncote, PA 19095 (G) (T) 


247, (C, SUE SEVERSON, 699 Crestridge Or., Grand Junction, CO 81506 
(T) imaginative, artistic, creative designs 


248, STEPHEN R. POSH, 37 Drake Lane, Fairfield, CT 06430-2924 (G) (T) 
251, HAROLD POTTER, 374 Stonehenge Ln,, Houston, TX 77015-2334 





WELCOME 


252, KRIS WARD, 1000 W. Aaron Dr., Apt. H-3, State College, PA 16803-1597 (G) (T) 
265. BOB STREETT, 20544 Missionary Ridge, Walnut, CA 91789 (NT) 

277, JAMES P. CURRY, 33 Pullman Ave., Apt. #4, Rochester, NY 14615 (G) (T) 
279, J. ROBERT HAWKINS, 1223 Chamberlain Dr., Memphis, TN 38119 (G) (T) 

280, PHILLIP R. PEARSON, 4949 Calle Robleda, Agoura Hills, CA 91301 (NT) 
284, BILL KATZKER, 3000 S.W. 83 Ct., Miami, FL 33155 (G) 

287, EDWARD B, STUMP, 4901 Sulky Dr., A-202, Richmond, VA 23228 (6) 

294, ROSEMARY A, GOODNIGHT, 3216 Lake Road North, Brockport, NY 14420 (G) (T) 


296. WILLIAM ARTHUR REED, RR #17, Box 335, Brazil, IN 47834 (G). }) + Jaw enforcement, verticals, light 
houses, hot air balloons, coins, clowns, pets, landscaping, military, oversized cards,,.write for list 


297, AMY WM. MCNISH, 7201 Alafia Dr., Riverview, FL 33569 (G) (T) 

298, JIM FISHER, P.O, Box, 20144, Canton, OH 44701 (G) (T) + railroads 

301, RICH LANIEWSKI, 2962 £. 9690 South, Sandy, UT 84092-3532 (G) (T) 

302. MICHAEL D. RICHTER, SR., 200th TAMMC, CMR 404, Box 217, APO AE 09052 (G) (T) + restaurants, hotels, 
foreign politicians, celebrities famous people, vehicles, motorcycles, police, government, antique, 
former Eastern Bloc countries in Europe 

303, DONNA L. DILLON, RR1, Box 472, Union City, IN 47390 (G) (T) 

304, GEORGE W. GREEN, 3421 Detroit St., Dearborn, MI 48124 (6) (T) 


305. STEPHEN SELTZER, Raised Printing, Inc., 7912 Georgia Ave., Silver Spring, 
MD 20910 (NT) 


307, KAREN BOGUCKI, 326 $, Walker St,, Bronson, MI 49028 (G) (T) 

311. ERIK RIEGER, 488 £. Lincoln Ave., Myerstown, PA 17067 (G) (T) 

313, ROI W, BROWN, P.O. Box 935, Temple City, CA 91780 (NT) 

342. ALESSANDRO rere die Monte Circeo 121, Tor Lupara - Mentana, 00010 - 
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391, MIRIAM ZALISK, Lisle Quick Print, 4745 Main St., Lisle, IL 60532 (NT) Equipment and Supplys 
393, BONNIE GARCIA, Lisle Quick Print, 4745 Main St., Lisle, IL 60532 (NT) Independent 2, 4, simpson 
i i i j : Marking 10475 ira Drive, Unit 11 
394, HARG DANEK, Lisle Quick Print, 4745 Main St., Lisle, IL 60532 (NT) Bana one Or2s3 


Systems (303)450:9177 
411, CHRIS CUMMINGS, 14811 Brookside Forest, Houston, TX 77040 (NT) 
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ABCC MEMBERS’ ADS: 


I’M LOOKING FOR real estate busi- 
ness cards. Please send multiples. 
ELLIE VEIGEL (ABCC #493), 4934S. 
Dillon St., Aurora, CO 80015-1284 


I’D LIKE TO EXCHANGE 150 insurance 
company business cards for 150 ver- 
tical designs of any type. HOWARD 
SLACK (ABCC #275), 4534 S.E. Roethe 
Rd., Apt. 87, Milwaukie, OR 97267 
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FuncauncnsccucnunccacucnscusccccccauscacusgeuuceY 
ONE-TIME EXCHANGES OF 100 CARDS, standard-size formats only, all different, 
new condition. LEIGH DOUGLAS (ABCC #25), Route 1, Box 130, Bremen, KY 42325 





NEW MEMBER WANTS ALL OWE RSZTZED CARDS. Will send standard-sized cards 
in exchange. ART REED (ABCC #296), RR17, Box 335, Brazil, IN 47834 


PERSONNEL POOL business cards wanted. I’m willing to exchange cards or $$$ 
ie oe a aeen SCHLOSSER (ABCC #259), 104 E. Woodcrest, #19, Collinsville, 


WANTED: NEW PEOPLE TO EXCHANGE BUSINESS CARDS WITH. Among others, I am 
particularly interested in fold-over and vertical designs. Send me your wants 
and requirements; I’11 send you mine. DEA R. POWELL (ABCC #497), RD#2, 
Scotch Bush, Amsterdam, NY 12010 ’ 


FREE TO GOOD HOME: Cute, real- photo, vertical business card from our photo 
studio (showing our {ieee dog “Bug"). Please send your collector’s card; 
I’11 send mine. Also, am always seeking old, odd, unusual, photographers 
cards. JACK GURNER CABCC #124), 116 Dupuy St., Water Valley, MS 38965 


WOULD LIKE REAL ESTATE CARDS & VERTICAL DESIGNS. Must have complete address, 
including state and zip code, mint condition only. I’11 exchange 5 for 1. 
PATRICIA PRAIS (ABCC “eg: 53667 W. 8 Mile Rd. » Northville, MI 48167 


GO FOR THE GUSTO! Will exchange 500 cards (all different, all new condition) 
for 300 cards from your state/province. VINCENT MAIER (ABCC #384), P.O. Box 
5506, Tucson, AZ 85703 


I’LL BE OUT OF TOUCH FOR A WHILE. From mid-June to August, I will be moving 
back to the U.S. and getting settled-in. 1’11 advise you of my new address 
when I can once again become active in our network. LORA SCHROCK (ABCC #365) 

















"SET EXCHANGE” Send 20 to 25 different cards from one company or business, 
and in return I will send you 30 different business cards from ETHYL Canada. 
ED BANIK (ABCC #132), 1810 Blackwell Rd., Sarnia, Ontario, CANADA N7X 1A7 





MR. ICE CREAM desires pictorial ice cream or soda fountain business cards and 
trade cards. ALLAN MELLIS (ABCC #159), 1115 W. Montana, Chicago, IL 60614 


WANTED: BUSINESS CARDS FROM COLLECTORS (that mention their hobby). Send 5 
alike; I’11 send you 20 cards from Utah. Also looking for catalogs from 
sources that print colorful personalized business cards. TANYA GOODRICH 
(ABCC #130), 4109 S. 530 E., Apt 28-B, Salt Lake City, UT 84107 








DEADLINE: All submissions for the next issue of CARD TALK must be received by June 15, 1992. 


a 


amer Can 
Gusiness 


car 
Official ABCC Newsletter , cCu6 


Sue & Avery N. Pitzak, Co-Editors [Phone: (303) 690-6496] 
Darrell Christopher, Founder MMM avery N. Pitzak, President 
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Summer Issue, 1992 


A reporter for the Associated Press interviewed JANICE CANN (ABCC #205), and 
soon articles about Janice and her extensive collection began to appear in 
several newspapers across the country, includin the Fayetteville Observer- 
Times (North Carolina). Thanks to Janice, each article pepe make people 
aware of the American Business Card Club. ED BANIK (ABCC #132) was written- 
up in several Canadian papers. 


Out of every 100 different business card designs printed in the U.S., only 
about three or four are cards with vertical design formats. They are dis- 
tinctly less common than their horizontal counterparts, yet “The Vertical Man 
(a.k.a.: CARL BENDER -- ABCC #333) has amassed more than 10,000 different 
examples of vertical card designs. He is not stopping there. éarl is on his 
way toward the 20,000 mark! 


LEE BOURLAND (ABCC #267) and WALTER E. BONNER (ABCC #469), joined forces and 
resources to produce an entertaining and educational public business card 
exhibit at a Jacksonville (Florida) municipal library. Their exhibit, on 
display throughout the month of June, may have been the first of its kind ever 
to be presented in north Florida. tn connection with that exhibit, the June 
3rd edition of The Florida Times-Union, a major Jacksonville Reanapal's car- 
ried an article about Lee, Walter, and the American Business Card Club. 


Throughout the month of May, AVERY N. PITZAK, ABCC President, staged a public 
exhibit of hundreds of. peer ly outstanding business cards in Aurora, 
Colorado. Back by popular demand, this was the second such exhibit hosted by 
the Aurora Central Library. More than 1/3 of the display area was dedicated 
to the ABCC, and included a bit number of cards representing ABCC members. 
The local cable news program picked up on the even and televised a news 
story about the exhibit as part of several different broadcasts. Library 
officials report that Avery’s business card displays are the most popular 
exhibits ever hosted at that facility. 


o_* [A CARD TALK 
\ lorado. Several weeks sah to publication 
fo} this issue of CARD TALK, ABCC President Avery Pitzak received a 
telephone cal] made on behalf of the commanding general of an Air Force Base 
in the Midwestern U.S. The general wanted to know details about the record 
for the largest known business card collection. It soon became evident that 
the general’s curiosity was sparked when he received one of the bogus chain 
letters about Craig Shergold. The general had alread dictated memos _to all 
officers in his command, strongly recommending that they instruct all, their 
military and civilian personnel to respond officially to the “dying wish o 

the little boy. Also, the general had plans to disseminate copies of the 
hoax chain letter to his fellow commanding officers at various military 
installations in the U.S. and abroad, advising them to follow his lead. 


The individual acting as liaison between the general and the ABCC was flabber- 
gasted upon learning of the hoax, and immediately reported that disquieting 
news to the general. Soon thereafter, the general conveyed his deepest grati- 
tude to the ABCC for bringing him the truth about the story just in time to 
prevent a major waste of military man-hours and taxpayer money. 


ABCC SAVES MANY THOUSANDS OF $$$ FOR U.S. TAXPAYERS . 
Exclusive.] Dateline: Aurora, Co 


Copyright (c) 1992 by American Business Card Club. 
Editorial Material: All rights reserved. 
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THE STATE OF THE AMERICAN BUSINESS 
CARD CLUB: In just a few months, 
our organization will be thirteen 
years old--an important milestone 
in the ABCC’s growth and progress. 
Our membership strength is more 
than twenty times larger than that 
of the ABCC when it was founded in 
1980, and our network has_ spread 
far beyond the borders of North 
America. 





Most importantly, our organization 
has grown and developed in some 
interesting and fascinating ways. 
During the past two years, the 
fastest-growing segment of our 
ABCC membership has consisted of 
professional people--particularly 
graphics-industry professionals-- 
and that trend continues. Among 
our members there are commercial 
printers, typesetters, graphic 
designers, photographers, commer- 
cial artists, and business-card 
producers. We have members who 
are attorneys, educators, market- 
ing and advertising professionals, 
speakers, doctors, nurses, as well 
as business owners and entrepre- 
neurs. The list goes on an on. 


For a "“collectors’ club" that 
popped up in 1980, we’ve come a 
very long way. People join our 
association because they recognize 
the ABCC as a unique resource. 


Whether they are_ collectors, 
professionals, or both, people 
join us to "plug-in" to our grow- 


ing network. It affords members 
opportunities to be exposed to 
great numbers of business cards 
they might otherwise never encoun- 
ter. It also exposes members to 
new and different business card 
ideas and design concepts. 


So, the ABCC serves its members’ 
interests in different ways. 
Whether a member is looking for a 
catchy new idea for his or her own 
business card, or is gathering 
unique and remarkable cards for 
addition to their “inspiration 
file," for use as springboards to 
even better ones, or is just out 
for the sheer enjoyment of col- 
lecting, the ABCC is flexible 
enough to serve all its members. 


Changes are inevitable. They 
reflect a viable and = growing 
association of people worldwide, 
with similar interests; and as our 
network grows, our organization 


will adapt to the needs of its 
members. The ABCC has a bright 
future full of promise and wonder. 
In fact, a growing number of 
members already recognize our 
potential, and they know’ that 
growth is vital to the ABCC’s 
progress. Several members, both 


collectors and professionals, have 
urged the president to accelerate 
our club’s efforts to stimulate 
its growth. 


american 
Gusiness 


car 
ae) 


& 


This is an area where ALL our 
members can help. One of the most 
obvious and direct methods is for 
each ABCC member to sponsor one or 
two new members before the end of 
this calendar year. Our sponsor- 
recognition program offers incen- 
tives in that regard, and ABCC 
members may earn dues-free member- 
ship by sponsoring new members in 
our organization. 


Beyond that, we can gear-up to 
mount an aggressive national and 
international drive to attract new 
members to the ABCC. To do so, we 
must somehow acquire funds beyond 
those provided by membership dues 
and standard ABCC’ fund-raising 
activities. 


Monetary contributions from mem- 
bers would be warmly received, and 
will be put to the best possible 
use to help our organization grow. 
This is not an assessment on the 
general membership. We ask only 
that you contribute whatever you 
can to help us launch this member- 
ship drive. 


The more members we have in the 
ABCC, the more our club can bene- 
fit a7] its members. 


Business Card Design--Part 6 in a Series 


Business Card 
Gin EN 
LIeSLIN. i) 


Welcome to the computer age! 


What do you get if you take a 
computer and a_ low-resolution 
printer, put. them all together 
with a primitive business card 
proaras, and stuff them all ina 

ig box with a keyboard and slots 
for bills and coins? 


(Uh-oh! ) 


It appears that some card produc- 
ers are moving toward an all-time 
low. Rather than raise the art of 
card design to a new high, 
movement seems to be going in an 
entirely different direction. 
Instead of excellence, some of the 
newest producers in the business 
card industry are unquestionably 
aspiring to mediocrity. 


To some folks, the business-card 
vending machine promises to be the 

reatest inventions since the pop- 
op. beer can. Five companies 
worldwide are already manufactur- 
in business card vending ma- 
chines. These machines made their 
debut in Europe last year, and now 
they are making their way into the 
U.S. market. Soon you’1] find 
them as part of the scenery at 
airports and other high-traffic 
locations all over the country. 
You may, even see them at__ your 
jJocal quick print shop as well. 


m 





























According to manufacturers’ 
claims, these machines produce 
thermographic-quality business 
cards in just a_ few minutes. 
Actually, some of the_ machines 
finish the job in as_ little as 
forty seconds, but_that’s not what 
they deliver. They don’t use 
thermographic processes. The 
cards are thermal transfer jobs 
that are plain and ordinary. 
These are poor quality print jobs, 
coer nine low-resolution printing 
with imitation “thermography. 
Samples of the produced cards are 
Ghepbeotit ing. but the people who 
market the machines seem optimis- 
tic that expediency will again 
outstrip. the need and desire for 
true quality among consumers. 


As one might expect, the business 
card vending machines offer ver 
limited choices. You may selec 
from about two dozen layouts; and 
depending which kind of machine 
Pe use, you may be able to choose 

rom about four different type 
styles. A few of the machines 
even offer some generic clip art 
that can be used as logos. 


Business cards generated by these 
vending machines. come _ without 
promise or guarantee. Customers 
don’t even have the assurance that 
the words on their business cards 
will be spelled correctly. Unlike 
even the most basic of word proc- 
essin programs for _ personal 
computers, these business card 
vending machines don’t even come 
with a spell checker! 


SUPERCARD 


Flip-Side Stuff attracted a flood of entries from lots of ABCC members. Among 
those entries were some odd, unusual, and off-the-wall items, the best and 
most reproducible are presented here. As always, judging was based on all 
cards each member submitted. THANK YOU to all who took part in this SUPERCARD 
Contest. The winners are: 





1st Prize -- 50 cards -- JANETTE OVERCASH (ABCC #15) 
2nd Prize -- 30 cards -- CARL BENDER (ABCC #333) & 
ve 
3rd Prize -- 20 cards -- VICKY LOVETT (ABCC #328) Soy! 


Ry 
Pep 
most famous cards of all--HAVE GUN WILL TRAVEL. Each episode of that late-Pee 
1950s, TV western series featured a close-up of this classic card representing 

Paladin, a cultured, sophisticated gunslinger and soldier of fortune. Even to 

this day, new cards are being printed that imitate it. We are Woking for 
cards with the HAVE _ WILL ___ format. (Have Tools Will Travel, Have Truck 
Will Move, Have Camera Will Shoot, etc.) In addition to the usual prizes, the 
1ist-place winner will receive a box of 50 C-LINE Business Card Holders--a 
prize worth more than $15! Everyone who submits an entry will receive a spe- 
cial-edition facsimile of an original card obtained from the show’s producer. 


ALL SUPERCARD ENTRIES MUST BE RECEIVED NO LATER THAN SEPTEMBER 15, 1992. Be 
sure to label all entries with your name and ABCC membership number, and 
enclose return postage if you’ @ the cards returned--stamps only; no 
clipate rat piveree (We will make alternative arrangements with members out- 
side the U.S. 


The next SUPERCARD Contest seeks cards that were influenced by one of tent 





MARRIED MEN'S PROTECTIVE ASSOCIATION GLORIOUS OPPORTI 'Y TO GET RICH 
we 


ea penn MA veya ett n 100,000 cats, Each eat 
his 1s to Curtity that 1, the Legally Wedded Wife MY SURVIVAL 


DEPENDS ON 
CLEAN AIR, 
PURE WATER, 

AND. 


SIGNED 
* 
te, 
“ 


“RUTH YODER (ABCC #435) 
B. VINCENT MAIER (ABCC #384) = 
REFERRALS FROM 
E caveeesPATRICIA KOGER (ABCC #229) wean 
YE rat gvANETTE OVERCASH (ABCC #15) 
IKE MADDALONI (ABCC #475)>,, 


‘CARE. PAT FOWLER (ABCC #228) 


»PROFE. 


» SSIONALs FIND THE COW! 


&_ O' LORD, PLEASE HELP 
ME TO KEEP MY 


OUT OF OTHER 
PEOPLE'S BUSINESS! 


THE RIGHT MAINTENANCE SERVICE 





Qelity is like bicging ote... If yom went nice OUR MOTIVE 


clean oats, you must pay a fair price; however There are four kinds of 
The worlds coming to an end some day, so please people in the world: 
pay up now, I don’t want to chase you all over hell 

been trough the horse that comes a for my money sheep, wolves, shepherds, 


Litle cheaper and eagles. 
Which are you? 


if you cam be satisfied with oats that have already 
L.B. Veith 


THINK OF THESE 


*,CINDY WHITE (ABCC #356) The Grecteet Thowsght - God on en Gass ae 


The Greatest Thing - Love. 
‘The Greatest Force - Prayer. fet shetscaver: 8 sean 


BARBY F. EIDE (ABCC #387),°° Mesreumhiaate Shing ena 
o Temes rages tl font 


“b "ssellCAROL LIGHT (ABCC #494), Tale ea elt ae 


The Greatest Stumbling Block - Egotiam. 
The Greatest Trouble Maker - One who talks too much (gossip). 


folk artist D. S. TOTH (ABCC #319)" Nick Latsios + 
FRED SHWAERY (ABCC #371)** 
IF A MAN LOVES AGIRL, 
THAT'S HIS BUSINESS VICKY LOVETT (ABCC #328) scencesece 


IF AGIRL LOVES A MAN, 


THAT'S HER ausiness »=4ge*ED BANIK (ABCC #132) 
IF THEY GET MARRIED, ’ 
Tiare wei susness pr SIDNEY GOLDSCHEIDER (ABCC #188) 
LOOK ON THE OTHER SIDE, 
THAT'S OUR BUSINESS 





. 
There are only two things lo worry about Either you ate sick 
or you are well If you are weil, then there is nothing to worry 
about But if you are sick, there two things to worry about 
Either you will get well or you will die If you get well. then 
there Is nothing to worry about Mf you die, there are two 
things to worry about Either you will go to heaven or to hell 
WW you go tu heaven, there is nothing to worry about But if you 
go to hel. you'll 0 busy shaking hands with all your 
(ends. you won't have time to worry 


EAT HERE AND GET GAS 
No Need to Worry with Toys from Wood's Toys n Such SiGe t A 
Call Steve or Pat (519) 862-5348 OAR ats SLIGHTLY USED NAPKINS AND STRAWS 


PAM'S MIRANDA commana rn 


You have the right to swing first. However if you 
choose to swing first, any move you make can and 
will be used as an excuse to beat the shit out of you 
You have the right to have a doctor and the priest 
present. If you cannot afford a doctor or are not 
presently attending a church of your choice, one 
will be appointed for you. Do you understand what 
I just told you? 


’ THE DIFFICULT 
w»«CARL BENDER (ABCC #333) e298 . we do immediately 


3 COUPON 
THE IMPOSSIBLE 


NOT GOOD FOR ANYTH | NG IT'S JUST A : MARY MacLACHLAN (ABCC #473) takes a little longer 
STACY ARMSTRONG (ABCC #29) MIBAPLES 


COUPON Ce Es . by appointment only 


a i 1 AM NOT A PROBLEM re ov euoun) 


Please call me. I'd like to talk to you because... DRINKER Since reve efi fm dining, rt saloon in your own 
home. Be the only customer and you won't have to buy # 
have @ friend | think you'd like to meet Give your wie $55.00 to buy # case of whiskey. There are 240 
you seem to be someone I'd like to get to know. 1 DRINK dns ce, Boy your dk om your wen 0 ets ach, 
| enjoyed talking with you. (Now that we've had @ Short | GET DRUNK tnd in 12 days, when the cae gone, your wie w ; 
Talkrx, how about a Long Talk?) ET and the $55.00 to buy another case. 


If you live ten years, continuing to buy whiskey from your 
1d like to get together without all these people around, | FALL DOWN wel a een rect o bay, whey fm you 
emy heart will break if you don't call, the bank — enough to bring up the children, pay off the mortgage, 


NO PROBLEM — marcy decent man, and forget she ever knew a bum like you. 














A Special Reminder: 


Act now! Don’t procrastinate! This instant is the time that you should do 
something to take part in the New ABCC VIDEO! 


The Video is an ABCC group project designed for communication within our 
organization. It is a way that we can get to know our fellow ABCC members and 
have them get to know us as well. That’s why the more members who contribute 
material for the ABCC Video, the better it will be. Don’t be left out. 


It is not at all difficult to make yourself part of this project. In fact, it 
is rather easy to do. You don’t even need to own a camcorder or any other 
fancy equipment. To begin with, all you have to do is write a quick note to 
Jack Gurner (ABCC #124), and he will be happy to tell you just how easy it 
could be for you to take part in the New ABCC Video. 


Please contact Jack for details. You may write to him at the following 
address: 


Jack Gurner (ABCC #124) 
116 Dupuy Street 
Water Valley, MS 38965 


Don’t let another day go by. Jack is waiting to hear from you. 





SSSSSSSSSSSSSSSSSSSS$SSSSS$S$S$s$ssSsssssssssssssssssssSsssssssssSsFssSsSFSsSsFSFSsSsSsSsFSsSSFSsSSsSSsSsSsEsSSSSSSsSsss 


GREAT FOR DISPLAYING 
YOUR BEST CARDS! 
Pe. 





| OLD FASHION SERVICE & RELIABILITY 





BUSINESS i 
CARD ms (users 
DISPLAY a =~ R27 
EASELS 1] 7 Yosig 
ea Te i Mae 
re r) L338 
-= l ea 
MADE OF CLEAR i A 
T 
COLORLESS PLASTIC may i 
Limited Time Only HOLDS YouR 
Order TODAY! ODD-SHAPED CARDS, TOD! 


Business Card Display Easels (stands)--the BEST anywhere 
Holds cards at just the right angle for viewing 


Ideal display stands for your favorite cards, at home or at 
your next exhibit (public libraries love ’em) 








3 easels for $2.25 (plus $1.00 shipping) -$ 3.25 ATT ON ABCC BERS 
12 easels for $8.00 (plus $2.00 shipping) -+$ 10.00 San you really mail 25 cards tor just 
Send your order, with check or money order (payable to the one stamp? Maybe yes, and maybe no! 
AMERICAN BUSINESS CARD CLUB) tor” Par 


Avoid the Embarassment ot 






Avery N. Pitz President J . 

AMERICAN BUSINESS CARD CLUB mailing trades “Postage Due 
P.O. Box 460297 Save Money on Postage 
Aurora, CO 80046-0297 Elisiiate Cuesswort 


Please allow 6-8 weeks for delivery. Prices apply to U.S. orders only, Write to Avery Pitzak FIRST for ecial 

discount price (on large orders ont y--MORE than’ 6! dozen easels), or if your order originates fro‘ outside the 0.8, Bee e ee ene care ahats 
in the office. Cakbrated in grams and ounces, ‘Weighs up to. 
100 grams or 3.5 ounces. 








Order 1! for $3.00 [sFiRe + .50 postage)....or 
Order 2 for $5.00 (nothing extra for postage 


Send your order (w/ check or money order) ta 


AMERICAN BUSINESS CARD CLUB 
Avery N. Pitzak, President 
P.O. Box 460297 
Aurora, CO 80046-0297 





‘lease allow 4-6 weeks for eee Prices apply to U.S. orders 
only, Write to Avery N. Pitzak FIRST for instructions on 





Coming This Fall: ABCC AUCTION 1992 


The best is yet to come! 


ABCC Auctions are quite popular among our members, and most members eager- 
ly anticipate this yearly event. ABCC Auction 1992 promises to be the best 
one yet. It will offer members opportunities to acquire some amazing and 
fantastic business cards--the kinds of cards you encounter once in a long, 
l-o-n-g while. 


Our upcoming Auction will offer some surprises and 
new twists on some of the kinds of cards featured in 
Previous ABCC Auctions. There will be cards with 
exotic artwork; colorful, hand-dyed cards suitable for 
framing, and even a card or two of historical signifi- 
cance. There will even be some cards offered up in 
this Auction, the likes of which have never been 
offered previously in an ABCC Auction. 





Mark your calendar today! The ABCC Auction rules and lot descriptions will 
come to you in the Autumn 1992 issue of CARD TALK. Bidding begins 
November ist. Get ready for some surprises. 





aa ed TR KE SUN 2 AEG west Ne 18s ach Yon A 2 
You Don't Need to 
+ +> ve Read Business Cards 
a oeenine can do that for Anymore! 


The June 1992 edition of 
BUSINESS TOKYO announced 
a portable (almost pocket- 
sized) electronic brain 
which may be the state-of- 
the-art for storing and 
filing information from 
hundreds or thousands of 
business cards. 






This gizmo, known as the 
“Image Brain,” actually 
reads business cards and 
stores all the information 
on standard 34-inch floppy 

disks. But, that’s not all. It has a 6-inch by 8-inch, touch-sensitive screen, 
which makes it useful for classifying and cross-referencing Information. 


The Image Brain can be yours for only $500 US. Of course, it may take a 


while before this item is marketed around the world. So, if you want it any 
time soon, you’ll probably need to go all the way to Japan to buy it. 


{EDITORS’ NOTE: Thanks to all members who provided newsworthy items for inclusion in this issue of CARD TALK.] 


ABCC MEMBERSHIP LIST 


NEW MEMBERS: 
317. STEVEN P. SAGER, 135 Robinson St., Binghamton, NY 
13904 (G) (T) + liquor stores & funeral industry 


322. Wey ere ee 1726 34th Ave., Greeley, CO 80631 


323. CAROL WITTEN, Coffee-Break Products, Inc., P.O. 
Box 2234, Napa, CA 94558 (G) (T) 


324. JOHN C. HAWTHORNE, P.O. Box 20785, El Cajon, CA 
92021 (G) (T) 


325. FRANK D. FRAIETTA, 1250 Ingham St., Pittsburgh, 
PA 15212 (G) (T) 


326. eee GEORAINE WIECH, 1621 Cordova Dr., San Luis Obispo, CA 93405 





327. RUSS MASCIERI, P.O. Box 284, Mariton, NJ 08053 (G) (T) antique 
business cards/trade cards 


328. VICKY LOVETT, 99 Bellevue Cir., Jacksonville, AR 72076 (G) (T) 
329. DAWN FULLER, 3212 Timber Oak Dr., Killeen, TX 76542-3148 (G) (T) 
330. ERIC MORAN, H.T.C. PLUS, 108 W. 2nd St., Chaska, MN 55318 (NT) 
334. THOMAS ROSS, 35892 Parkdale, Livonia, MI 48150 (G) (T) 


338. GAIL MATTO, Rt. 5, Box 5018, Peach Mt. Rd., Pottsville, PA 
17901-9101 (G) (T) 


339. EVELYN PARKS, P.O. Box 173, El Verano, CA 95433 (G) (T) 
REINSTATED: 

380. EILEEN L. ECKERSON, 20 Lindbergh Ln., New City, NY 10956 (G) 
CHANGES: (corrections, address changes, new information, etc.) 


29. STACY M. ARMSTRONG, 5 Armstrong Lane, Hoquiam, WA 98550-9803 (G) 
139. JOYCE OSBORNE, 4947 Degree Tr., Cleveland, TN 37312 (G) (T) 


148. ROBERT B. SIMPKINS, 3228 Lake Bayshore Dr., 
#419-O, Bradenton, FL 34205-5518 (G) (T) 


365. LORA SCHROCK, P.O. Box 1373, Rapid City, SD 


* 


57701-1373 (G) (T) + banks, newspapers CUSTOM HOME BUNLDERS 
375. RUTH RAY, P.O. Box 128, Pittsburg, IL 62974 oa ee ee 
(G) (T) + Christian themes, churches, etc. BARRY L. HENDERSON 


397. SHEILA M. SHOEN, 1150 S. Chelton Rd., #711, PO BOX 278 MILLERSVILLE, MARYLAND 21108 m PHONE: 987-1100 
Colorado Spgs., CO 80910 (G) (T) 


487. JOEL K. BACKMAN, 50 State St., Montpelier, VT 05602 





Attention: The newly-revised and updated ABCC MEMBERSHIP LIST is now available. Order yours 
today! (U.S. members: $1.00 + a ist-class postage stamp; Canadian members: $1.40 US currency 


or Canadian Postal Money Order in U.S. funds; Overseas members: $2.00 US currency). These 
lists and all ABCC documents are for ABCC members only. Unauthorized use is strictly prohibited. 
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ABCC ADVERTISING POLICY 


a 
= 
a 
= 
= 
- 
= 
— 
= 
m= publi our 8 cards (de. 
= 
= 
= 
= 
= 
= 
Sci 
= 
= 
- 
= 
ca 


ABCC MEMBERS’ ADS: 


Meabere of the ABCC 1. The content o AL AD 8PAC 
DON’T FORGET! ACT FAST! ACT NOW! oe ator’ ace Hitscea geeraatae Snee T ay 
Take part in the, New wane Video. pec are : = bers 

It’s easy, and it’s For de- TALK" Gure te Can ates) onangete Bae ethane letoe 
tails. write to JACK GURNER (ABCC cua ee he td te hon 

#124); 116 re Water Valley, MS terse Sactmay  Soeenaats 1° Sy 

38965 *** DO IT TODAY! '*** fe meer 


free ica- 
Some 8 are tion in CARD TALK, 
interested in cards This excludes all 


WANTED: New people to exchange 
cards with me. like most kinds 
of cards, especially cards that are 
odd or Unusual. I also like cards 





or merchandise). 





tae is Ta fiea! "to 
ros 


from famous people. I ce eeene the "asce. Aavereie® 
multiple copies of the ard. He Povey and 


conser: 
al kavereseina io 
Gato 3 TALK should 


SHANNON SCHAFFER (ABCC #457) Or 
Lone Lane, Allentown, PA 18104 


AM Ee ee amee BY YOUR WARMTH AND KINDNESS in welcoming me as a new_member 

the ABCC. So many of you have written to me, and I will answer all yee 
etters as soon as I can. I appreciate your patience and understanding. QIU 
IN-SONG (ABCC #495) 


NEW FOR OLD! Will exchange 5 vad well- Pag ie cards (all different, crea- 
tive NOT run-of-the-mill). for ol card (no tele PO acer etc. ) that is 
either: 1896 - 1945 (tele fee # le than its) or re-1943 ye 


io Avery. 
Oe wsiee ees “NiPiteak, bree 


c—Oorn 
=e 








zones instead of zip codes BARBY SEATRBANKS et E (ABCC #387) P.O. Box 
10998-463, Austin, Tk 78766-1998 


I WILL SEND YOU BUSINESS 
CARDS in exchange for used 
“scratch” lottery tickets 
from your state. eo your 
losers into_ winner. PAT 
FOWLER (ABCC #228), 9915 
Williamsburg Dras ari 
Marlboro, MD 20772 


PLEASE BEAR WITH ME. Neca 
problems have caused me 
cut way back on my activity 
in our exchange network. 
am doing my best to respond 
to you as quickly as possi- 
ble, and I. appreciate your 
patience. I will catch up as 
accu as oe am peal able 
do anks BOB 
BINKIN (Acc #48) 


I WILL EXCHANGE NHL San ance 
Sharks b/c + my card + 12 
Ontario cards for any sports 
team b/c + your b/o + 12 
cards from your area. Write 
to The RE/MAX Collector: ED 
BANIK eee #132), 1810 


Blackwel Rd. Sarnia, 
Everybody Ontario, CANADA” N7X 1A7 
e e e “ah Were 
fi 
in this picture Mg. JOE, GREAW is ooking, for 
soda fountain business cards 
Jotimig’ deers and trade cards. ALLAN 
EL rapa ds. (ce 
S OUSINEGSS Corcs... : . 
RS 
NE: All_sub for th t 
maybeyoudotoo! Bingen 


September 15, 1992. 














Sue & Avery N. Pitzak, Co-Editors [Phone: (303) 690-6496] 
Darrell Christopher, Founder MMM Avery N. Pitzak, President 
Mailing Address: P.O. Box 460297, Aurora, CO 80046-0297 USA 


Autumn Issue, 1992 


SPECIAL ABCC AUCTION ISSUE 


The ABCC network continues to expand around the globe. In addition to 29 new 
members in the United States and Canada, we’ve been joined by STEVE HAM (ABCC 
#355) in Australia and JARIJUHA KIVINI (ABCC #388) in Finland. These are 
important “firsts” for the ABCC. Our association now has representation on a 
total of four (4) continents. 


Following a public exhibit staged by LEE BOURLAND (ABCC #267) and WALTER E. 
BONNER (ABCC #469), the two were written-up in the Jacksonville (Florida) 
Times-Union on June 3rd, and again in the same newspaper on June 20th. Also, 
these members joined with new ABCC member RAMESH K. DONTHA (ABCC #340) to form 
the beginning of a local ABCC chapter in Jacksonville. They meet monthly. In 
addition, Lee was a guest on Midday Live, a local, cable-TV talk show on WNFT, 
channel 47, where he took advantage of that opportunity to talk about his 
interest in business cards and to promote the American Business Card Club. 
That segment of Midday Live is included in the NEW ABCC VIDEO. 


JACK GURNER (ABCC #124) draws our attention to a letter to the editor appear- 
ing in the September 1992 issue of Quick Printing, a publication which caters 
to commercial print shops and copy shops. The letter was written by J. Gary 
Cole, an Austin, Texas printer who touts "Business Cards in One Hour.” Jack 
Gurner sums up this new development rather eloquently: 


“For some reason this idea hits me like a ton of bricks--the perfect example 
of a modern business card. INSTANT GRATIFICATION! Not the poor quality of a 
vending machine, but real, honest-to-goodness, printed business cards in an 
hour. Just think . . . you go to the mall and order your business cards, drop 
off a roll of film, get your shirts Martinized (TM), have yourself fitted for 
a new pair of eye glasses, and then make the rounds and pick everything up in 
a hour!” 


JANICE CANN (ABCC #205) was interviewed on the ABC-TV affiliate in Birmingham, 
Alabama on August 5th. This is one of many media appearances Janice has made 
in the past year or two. WARREN REYNOLDS II (ABCC #110) appeared recently on 
local television in Omaha, Nebraska. The July 14th edition of The Morning 
Call, an Allentown, Pennsylvania newspaper, carried an article about TERRY J. 
SPRAGUE (ABCC #466). 


Next January, the American Business Card Club will celebrate its 13th anniver- 
sary, and will begin its fourteenth year. HAPPY HOLIDAYS! HAPPY NEW YEAR! 
AND HAPPY BIRTHDAY TO THE ABCC! 


Copyright (c) 1992 by American Business Card Club. 
Editorial Material: All rights reserved. 
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WELCOME TO ALL OUR NEW MEMBERS!: 
Since publication of the Summer 
1992 issue of CARD TALK, more than 
thirty new members have joined our 
Club. Welcome to the ABCC! 





More and more, the American Busi- 
ness Card Club is recognized as a 
unique and special kind of re- 
source. Our network is expanding 
worldwide, and now we have new 
members who will represent the 
ABCC in Finland and Australia. 
Let’s make all our new members 
feel welcome. 


ABCC AUCTION 1992: Our annual 
ABCC Auction begins November 1st 
and ends November 30th. This 
year’s auction is the best one 
ever, with a great diversity of 
business-card auction lots. Most 
of the cards are difficult to find 
and obtain, or simply are no 
longer available. Be sure to read 
the "ABCC Auction Rules and Proce- 
dures" very carefully, and join in 
this annual ABCC event. An offi- 
cial bid form is provided for your 
convenience. 





All participants (even those who 
don’t win an auction lot) become 
eligible for the ABCC Auction 
Bonus Drawing for a set of 100, 
custom, hand-made business cards 
created specially by PHASE 4, an 
ABCC benefactor. The bonus prize 
is worth $100! 


Who or what is PHASE 4? They are 
the designers and producers of 
some of the most attent ion- 
getting, dazzling, and effective 
business cards in the world. The 
ABCC appreciates their support. 


ABCC VIDEO, VOLUME 2: Jack Gurner 
has just completed the second 
volume of the ABCC Video. Thank 
you to all the ABCC members who 
contributed material for this Club 
project, designed to help us learn 
more about our mutual interest in 
business cards. Congratulations 
Jack for a very professional 
result! 





In this newsletter, you will find 
instructions for ordering your 
very own copy of the new ABCC 


Video. Act fast. The Video is 
available for a limited time only. 


A WORD OF APPRECIATION AND THANKS: 
In the last issue of our newslet- 
ter, I asked for your assistance 
by joining me in an effort to 
recruit new members. I wish to 
thank those who responded to that 
call. A few members made monetary 
contributions, one member provided 
postage, and a couple of members 
sponsored new people who recently 
joined the ABCC. 





Still other ABCC members responded 
by contributing materials and 
supplies, such as imprinted sta- 
tionery for our daily operation 
and correspondence, and others 
sent in their excess and surplus 
business cards, which the ABCC 
uses in our promotional programs. 
Some of these cards are so special 
and unique that they are included 
among several lots in the current 
ABCC Auction. Many thanks to all 
our members who responded to my 
request. Everything you contribut- 
ed was warmly received and is 
being put to good use for the 
ABCC, 


1993 MEMBERSHIP DUES: AS you 
know, our ABCC membership year 
runs from January through Decem- 
ber. This means that if your 
membership dues had been paid-up 
only through 1992, right now is 
the time to extend your membership 
for 1993 or beyond. Please look 
at the lower right-hand corner of 
your ABCC Membership Card/Certifi- 
cate. If it indicates that your 
membership expires "12/92," NOW is 
the time for you to renew. 


U.S. and Canadian members’ dues 
are $8.00/year. Overseas members’ 
dues are $12.00/year (U.S. curren- 
cy, please). If any U.S. members 
are uncertain of their expiration 
date, send me a _ pre-addressed, 
stamped envelope and I will gladly 
provide that information for you. 


A new ABCC Membership List will be 
compiled and distributed in Janu- 
ary. Only members whose dues are 
current will be included. 





HAPPY HOLIDAYS! 


ABCC MEMBERSHIP LIST CHANGES: 





207. 


233. 


475. 


DEE L. QUALLS, 23563 Fifteen Mile 
Rd., Apt. D-3, Clinton Twp., MI 


48035 (T) mortuaries, funeral We're back with 
homes for same ABCC Video. See TV appearances by 
Avery, Warren and Lee. Thrill to visits 
CECIL BEESON, 2574 . with Carl, Paul and Jack. And there’s a 
Anderson Twp. Meptchsteau af few surprises too! Plus, you get the 
45244 (G) (T) + logos Company whole thing neatly packaged in our 
presidents, politicians, celebri- collector’s edition simulated vinyl video 
ties, odd shapes, odd names, color- case. 
ald yentiga’s To order Volume Two send $12.00 plus 
like 
DOUGLAS COOL SR. P.O. Box $2.90 for postage. If you would 
758353, Coral Springs, FL 33075 Volumes One and Two (on poe fee) 
(G) (T) funny, unusual, & foreign send $20.00 plus $2.90 postage. Volume 
Hy E One can be purchased separately for 
$12.00 plus postage. For those who 
siee Bee Ae orks WE TOOTS na) C73 already have Volume One, return the 
a a H tape with $8.00 plus postage and we'll 
MICHAEL P. MADDALONI 288 Grove put Volume Two right behind Volume 


Apt. 


St., p ns Auburndale, MA One and include the case. 
02166-2244 (G) (T) 


Send your hard-earned money to: 
Jack Gurner #124, 116 Dupuy Street, 


+++ + Ho HHH + + Water Valley, MS 38965 (601) 473-1154 
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. Bach bid sheet should include the bidder's name, ABCC Membership Number, complete address, and a listing of bids in lot-number sequence, BID INCREMENTS 
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ABCC AUCTION RULES & PROCEDURES 
The 1992 ABCC Auction officially opens on November 1, 1992~-MARK YOUR CALBNDAR! Any bids mailed prior to that date will be disqualified and returned, 





Auction lots offered for bids are described in this issue of CARD TALK, and participants must formulate their bids based on these descriptions, WO XRROX COPIRS OF 
CARDS OR PHOTOGRAPHS WILL BB PROVIDED FOR BIDDBRS, as copies do not do justice to many of these cards, and may be misleading, 


Bach lot is listed with a designated MINIMUM ACCRPTABLE BID (MAB). These are provided as starting points for bids. These are not "prices," They serve as 
Guidelines for the bidding process—lesser bids for these lots will be automatically disqualified, MABs include fees for shipping and handling, 


ALL BIDS WILL BE SUBMITTED BY MAIL,  High-bid status will not be disclosed prior to the close of the Auction. In case of a tie, the bid with the earliest, 

postark will be deemed the winner, [na few instances where multiple copies of auction lots are available, 2nd-place, 3rd-place bidders, . .will be offered 

aborts be the winning (high) bid and thereby acquire equivalent lots, The ABCC is not responsible for bids, notices, or auction lots that are lost or 
ed in . 


All bidders should send a deposit equal to at least 50% of the total of their bids, Deposits on more than one lot may be combined in one payment provided that 
the bidder attaches a list giving a breakdown of how the money is intended to be distributed among the various lots, All bids that are unclear, incomplete, 
vague, ambiguous, illegible, or confusing will be returned to the bidder for clarification and re-submission, Qualification will be based on the most recent, post 
mark, Please send a check or money order (in U.S. funds ONLY) with your bids. Send no currency unless agreed upon by prior arrangement, 


IN FULL DOLLARS ONLY, When submitting bids, bidders (U.S. only) should include a first-class stamp which will be used to notify winners or to return non- 
winning bids, All ABCC Auction correspondence should be mailed to: 


Avery N. Pitzak, ABCC Auction, P.O. Box 460297, Aurora, CO 80046-0297 USA 


The bidding process closes at midnight, November 30, 1992 All bids must bear a November 1992 postmark. Bids with postmarks later than November 30, 1992 will 


es bot re peseeeeeeeeenl 
Winning bids will be determined December 10, 1992, and winning bidders notified soon thereafter, 
Winning bidders’ deposits are non-refundable, and subject to forfeiture should the winner fail to make MM OUR SERIES OF ARTI- 
payment of the balance due within ten (10) working days of the date of notification, All monies will 
be returned to non-winning bidders as soon as possible following the close of bidding. 


Until paid for in full, all lots remain the property of the ABCC~all transactions are final, 


ABCC AUCTION BONUS: Provided that all auction lots receive at least one qualified bid, the ABCC will 


hold a drawing for a very special prize. For each qualified bid received, whether you win those THE WINTER 1 rts 
lots or not st tame wi fe eatesed io'the Oreiiae (5 bids, § chances to win), The prize is a B 208 SUE 
set of 100 custom-made, PHASE FOUR business cards, 





|] CLES ON BUSINESS CARD 
HM DESIGN WILL RESUME IN 


OF CARD TALK. 


ABCC AUCTION 1992 








# Pub<$S CR» dt. P.Tok ON 

1 GENERAL ASSORTMENT MAB: $18 
500 general cards 

ee GENERAL ASSORTMENT MAB: $34 
1,000 general cards 

3 GEN. SCHWARZKOPF I MAB: $20 
The war hero is_ retired now. 
This is his new card. 

4. GEN. SCHWARZKOPF II MAB: $25 
LIMITED-EDITION (onty 100 made 
for him upon his retirement) 

By PHASE 4 MEDLEY I MAB: $16 
25 sparkling eye-catchers 

6. PHASE 4 MEDLEY II MAB: $16 
Another group of 25 amazing 
eye-catchers 

Ts PHASE 4 MEDLEY III MAB: $16 
Yet another assortment of 25 
remarkable PHASE 4 creations 

8. CARDS IN MOTION MAB: $22 
12 fantastic cards with ima i 

that move when you tilt 
card back and forth. (PHASE 4 

9. PHASE 4 VERTICALS MAB: | ae 
8 magnificent cards ites ed 
in a vertical format 

10. HAND-DYED PHASE 4 MAB: $21 
3 delightful and = artistic 
cards that belong in frames 
rather than a Rolodex. Plus a 
special bonus! 

71. GLEAMING PHASE 4 MAB: $14 
6 scintillating cards printed = 
on diffraction foil and holo- ~ 
graphic-foil stock. 

fe PLASTIC CARDS MAB: $12 
ie cards printed on various 

piece colors, and textures of 
astic. 

13; FLOCKED CARDS MAB: $7 
2 fuzzy cards--one is_ printed 
on flock; the other is printed 
IN flock! 

14. MAGNETIC CARDS MAB: $28 
25 cards printed on or lami- 
nated onto vinyl, magnetic 
backing. 

16. “DOLLAR/DIME CARD" MAB: $18 
One manufacturer of casino 
chips and aug tokens uses a 
coin/card that must be seen to 
be believed! INCREDIBLE! ! 

16. ETCHED BRASS CARD MAB: 


An eta peas de: ae card 
chemically etched solid 
brass. 


17. 


18. 


19. 


20. 


21. 


22. 


23. 


24. 


25. 





ye 
28. 


29. 


30. 


31. 


— METAL/ENAMEL MAB: $15 

A most remarkable and unusual 
business card with raised let- 
ters and gra hics. Made of 
cast metal, is card is quite 
impressive and substantial. 
(Just 10 of these weigh nearly 
a pound! ) 


ee i et oa 
image 


MAB: $9 
hologra hic 
peversne the entire back 
he card 


LASER-ENGRAVED MAB: $9 
A fantastic business card, 
laser-engraved in_a card- sized 
block of solid walnut. 


ASSORTED MATERIALS — MAB: 12 
5 cards made of various mate- 
rials including plastic, wood, 
aluminum, leather, and cork. 


PRINTED-CIRCUIT CARD MAB: $14 
An exceptional card made with 
the same processes and mater- 
jals used to make printed 
circuit boards. It even has 
gold-plated contacts! 


AROUND-THE-WORLD MAB: $9 
15 cards from 15 different 
countries and locations around 


the globe (No U.S. or Canada) 
DESIGNER CARDS MAB: $19 
100 artistic, beautiful, and 


creative custom-designed’ cards 


VERTICALS ; MAB: $12 
100 vertical designs 


ASSORTED SIZES MAB: $19 
50 cards in sizes ranging from 
very small to over 8-inches 
long. All cards are different 
sizes; no “standard-size’ 
cards: 


"BIG" BUSINESS CARD MAB: $12 
Believe it or not, a standard- 


issue business card whic 
measures approximately 9 9 by 15 
inches. ou thin that? s 


big, you Ge d_ see the wallet 
jit came out of!) 


LOGOS $9 
100 cards with U.S. ah Ther 
national logos 


VERTICAL DESIGNS 
100 vertical designs 


INDIAN CHIEF MAB: $7 
A card from a 
tribal chieftain. 


LAW ENFORCEMENT I MAB: $4 
A dozen cards from officers & 
law enforcement agencies 


Swe ERP ORC EUre II MAB: $15 

cards from the chief honchos 
(directors/comanders of some 
Qgendary. law _ enforcement 
organ izar 1p08> including Scot- 
land Yard 


MAB: $9 


native-American 


325 LAW ENFORCEMENT III MAB: $17 
4 ab ee of Ware This card 
from one of the ep 4 
A Re jin the go BS 
499 Los Angeles rio gratis 
chief Daryl F. Gates. 


33. ART JAMES $9 
Hollywood Kereanatitye Oe V 
game-show host 


34. RONALD POPEIL MAB: $8 
Perhaps one of the most suc- 
cessful inventors/marketers of 
the 20th century 


35. JUNE ALLYSON MAB: $8 
Hollywood celebrity 

36. CHAD MITCHELL 1 une $12 
Former folk of _ the 
1960s (ched Mitchell Trio) 

37. | HARRY REASONER MAB: $20 


Major network, TV news anchor- 
man who died last year under 
very suspicious circumstances 


38. | COCKROACH CARD MAB: $8 
A picture of a huge cockroach 
is on this photo business card 
from the director of a major 
metropolitan zoo 


39. | CANDY COMPANY MAB: $4 
This full-color card from a 
major U.S. candy company is 
ee cut in the shape of its 

ogo! 


40. LITHOGRAPHED CARDS I_ MAB: $6 
25 striking, full-color cards 


41. LITHOGRAPHED CARDS II MAB: $19 
75 striking, full-color cards 


#2 + 4% 2°33 & % © tt BB tt 
[Note: Due to the subject matter 
and graphics on some cards in lots 
#42 - #48, only members 18 years of 
the or older ‘are eligible to win 
ese lots. Winning bidders may be 
before | to provide prey of age 
ore lots. will pe 2 Shipped 
ae ae ae 2 


42. NEVADA BORDELLOS MAB: $30 
6 cards from various eee of 
prostitution in the State of 
Nevada, including 1 ohots card 
(Use your imagination! ) 


43. BRITISH PROSTITUTES MAB: $17 
5 cards from British women who 
offer various types of “per- 
sonal services” (slight damage) 


44, | TATTOOISTS USA-1 MAB: $e 
30 assorted cards from U.S 


tattoo artists; interesting 
and unusual graphic designs 
46. TATTOOISTS USA-2 MAB: $15 


A dozen cards from U.S. tattoo 
artists; amazing and remark- 


able graphics 


46. TATTOOISTS WORLD-1 MAB: $24 

exotic and unusual cards 

from besa artists around the 
world (no U.S. in #46 - #48) 


47. 


48. 
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TATTOOISTS WORLD-2 MAB: $36 
0 exotic and fascinating 
cards from skilled tattoo art- 
ists around the world 


TATTOOISTS WORLD-3 MAB: $9 
2 colorful, outstanding and 
exceptional cards from tattoo 
artists (France and England 


>>> BACK BY POPULAR DEMAND <<< 
Similar to lots in previous auc- 
tions, 
offered once again because so many 
members asked for another opportu- 
nity to bid on them: 


49. 


the following cards are 


DROGINS MAB: $8 
40 fantastic Drogin cartoon 
pus mass cards, designed and 


hand-lettered for doctors, 
Ganeiges. TEES 

TIED-IN-A-KNOT ! $7 
1 paper business card ites 


ly tied in a knot! 


spas LOGOS MAB: $14 

ards with logos of 
Sedan businesses and corpor- 
ations 


DONALD TRUMP MAB: $8 
Business tycoon, socialite, & 
millionaire (not a photo card) 


“MOOD oe MAB: $10 
3 unusual, heat-sensitive 
cards that’ change colors in 
your hand! 


CALLING CARDS MAB: $6 
10. delightful Victorian-Era 
ca abing cards dating back to 
the mid-1880s 


TRADE CARDS MAB: $9 
5 colorful and charming trade 
cards of the late 19th century 
(ca. 1886) 


PAPYRUS MAB: $9 
2 cards printed on the ancient 
precursor of paper 


"POP-UP" DESIGNS MAB: $15 
z Poids over garas that open to 
reveal true 3-D designs 


GLASS CARD MAB: $18 
This card is “reverse-printed 
poner ac eutd is etched, letters 
bright) on smoke- colored glass 


VERTICAL GLASS CARD_ MAB: $20 
Not quite’ like last time; 
this card is etched in gleam— 

ing “Solar Bronze,” (archi- 
tectural glass). 


BE SURE TO READ AND FOLLOW THE 
ABCC AUCTION RULES INCLUDED IN 
THIS ISSUE OF CARD __ TALK. 


FAILURE TO FOLLOW THESE RULES 
MAY RESULT IN DISQUALIFICATION 
OF SOME OR ALL OF YOUR BIDS. 





No doubt about it, HAVE __ WILL __ was one of our most challenging SUPER- 
CARD Contests. We’ve all encountered business cards like these, but many 
members reported that they were surprised when they were not able to find 
suitable material to submit. The best and most reproducible cards we received 
are presented here. Judging was based on all cards each member submitted. 
THANK YOU to all who took part in this SUPERCARD Contest. The winners are: 


ist Prize -- 50 cards -- BENSON POOLE (ABCC #480) 
(Plus a box of 50 C-LINE Business Card Holders worth over $15!) 


2nd Prize -- 30 cards -- D. S. TOTH (ABCC #319) 
3rd Prize -- 20 cards -- PAT KOGER (ABCC #229) 


For the first SUPERCARD Contest of 1993, let’s do something a little bit 
different-- YOU PICK THE TOPIC! You might have a card that exhibits extraordi- 
nary creativity or imagination in its design, or you might have one that is 
particularly funny or unique. Odd shapes, unusual materials, unfortunate 
combinations of names and occupations . . . anything and for any reason you 
feel that a card qualifies for SUPERCARD consideration. 








Each ABCC member may submit a maximum of 25 cards. Judging this contest will 
be somewhat more subjective than usual, so feel free to previde written expla- 
nation or justification for your submissions if you wish to do so. The ist- 
place winner will again receive a box of 50 C-LINE Business Card Holders. 


ALL SUPERCARD ENTRIES MUST BE RECEIVED BY NO LATER THAN DECEMBER 15, 1992. 

Be sure to label all entries with your name and ABCC Membership Number, and 

U.S. members should enclose adequate return postage if you’d like the cards 

returned to you--stamps only; no envelopes, please. (We will make alternative 
e U.S. 





arrangements with members outside 


BREEDING LEASING 
HAVE BRUSH WILL TRAVEL =WEIGH-TECH— 
@ Have Scales - Will Travel 
) een fla il Weigrine 
“LADY” OKIEBASS HAVE BULL - WILL TRAVEL 
PRO BUDDY ASSOCIATION aio, 
P.O. Box 7404 BARRY BOWNDS 


Moore, OK 73153 . (405) 794-6415, +* MARVIN OWENS. CHOCTAW, OKLA. 


aii yOnY . B : * HAVE GUN WILL TRAVEL 
Will Travel J%, DENSON A. POOLE (ABCC #480) 24 


. UNITED SHOOTERS SUPPLY 
SIDNEY GOLDSCHEIDER (ABCC #188) 


* TOM JAY 313-693-5790 


-CAROL LIGHT (ABCC #494) tt” 

mitt a io sarene ‘sores 
pnd a ED BANIK (ABCC #132)‘, g 
Lessons pee 
by Tanya Lawson 


Call (908) 928-9528 


P 
pe An legued 
ed 


Have Carn Wild Sraved 
irene Proska 
(516) 669-1489 


Have Sweep 
V. Mark Reynolds TOWING AND SET UP Will Travel 
ire MS Sad 17 YRS. EXPERIENCE FULLY INSURED (Almost Anywhere) 
8 FREE ESTIMATES 465 Prince Albert 
Duck Creek Village Specializing in Stone Work gee nye Kentwood, MI 49548 Kem Ocrtlin 
Utah, 84762 iypes o' ry = Master Si 
Phone: 682-2207 On U-14 next to LaFevre A-Frame INTERLACHEN, FL 32048 904/684-3200 (616) 638-9745. - tet It sing seers 





TED’S HOT DOGS 
(BEST IN TOWN) 


CARL BENDER (ABCC #333) °*" 


HAVE CART — WILL TRAVEL" " 
For Any Party or Special Event 
644-6138 


“HAVE CRYSTAL WILL TRADE” 
Frank M Valenzuela 


%* Amateur Geologist * 


" Hae Noe Will Trnvel” MINERAL 
Ballone *Iuglry *Trieke 
Part # Spal Erase * AU Dsarvee 215 .B, Avenue 
San Manuel, Arizona 85631 


Duc Thedgle PIMI5-0838 


13 


You Have JUST HAD THE HONOR OF MEETING - 


The Cisso Kid 
cree CUB 


Have Knife 
Will Carve 


WOOD, STONE & CLAY 
Carving Supplies 


PHOENIX 
ARIZONA 
* 


a 


Jack S. Balekian 


inside 
B&B “TOO” HARDWARE 
(805) 388-1067 Bus. 698 Mobil Ave, Suite A 
Camarillo, Ca 93010 


(805) 484-2716 Res. 


Lansing Road Riders M C 


dt 


Have Cycle Will Travel 


PAT KOGER 


li HAVE PLIERS 
Hoagliano Witt BOLL 
Painter of Landscaper 


HAVE BRUSH 
WILL PAINT 


822-825 Mroicat Ants BLOG. 
SAN AnTONIO 5, TEXAS 


(ABCC #229)... 
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+ CARICATURES + ILLUSTRATIONS 
“sGARTOONINS + PorTRAITS 


CALL TODAY FOR 
MORE INFORMATION! 
303/789-2521 


On rats, I need a story idea 


F Have pencil, will write 





PALMER'S GUIDE SERVICE 
Guide Services Statewide 
Bass Speciality 
Also Crappie, Catfish, Bluegill 
Hunting Services Available 
Billy W. Palmer 
HC02 Box 227 Sp 21 
Globe, Arizona 85501 
Phone: 602-425-1722 


“HAVE ROD WILL TRAVEL” 


COLLECTOR 


602/385-4984 





PATRICIA T. KOGER 


Accent Editor 
Martinsville Bullotin 

P.O. Box 37 
Martinsville, Va. 24115 


Phone: 703-638-8801 ext. 242 


Toll free: 1-800-234-6575 
Fox: 638-4153 








LICENSED. 
AND 
EXPERIENCED 


HAVE MOWER - 
WILL TRAVEL 
LAWN SERVICE 


465-1579 


Free Estimates 


* MOWING 
* EDGING 

* TRIMMING 

© LIGHT HAULING 


* HANDYWORK 


VICKY LOVETT (ABCC #328) 
D. S. TOTH (ABCC #319) 


JACK GURNER (ABCC #124) 








[— GENERAL REPAIR 


195 EAST CHESTNUT STREET 


HAVE POST MARK, WILL STAMP 


© INTERIOR REMODELING 


————._ CHARLES “BUD” STONE 


CLAYTON, NEW JERSEY 08312 


Have Broom Will Travel 


Dustbusters 
Cleaning Service 
281-5795 


ABCC MEMBERSHIP LIST 


NEW ABCC MEMBERS 


340, RAMESH K, DONTHA, 2954 Tallpine Ln., #6, Jacksonville, FL 32211 (G) (T) 


342, DENNIS M. CLAVELLI, 90 W. Mohawk St., Oswego, NY 13126 (G) (1) + artistic, foreign, creative, 
unusual; and cards (preferably signed) from politicians, celebrities, and heads of companies 


350, JOSEPH H. POWERS, 2810 Lind St., Quincy, IL 62301 (G) (T) 

355, STEVE HAM, P.O. Box 56, Frances, South Australia 5262, AUSTRALIA (G) (T) 

357, FLOW. MURPHY, 307 Bellevue Cr., Apt. B, Jacksonville, AR 72076-3840 (G) (T) 
359, MICHAEL J. JOHNSON, Metropolitan Life, P.O, Box 6268, Rutland, VT 05702-6268 (G) (T) 
360. JUDY HUNT, 201 Westway Dr., Universal City, TX 78148-4347 (G) (T) 


366, ROBERT A, SCHIMMEL, P.O, Box 18574, Philadelphia, PA 19129 (G) (T) + unusual 
occupations/titles/products/ services, stylish line art, politicians, celebrities 


368, MANUEL AREVALO, 349 Bluefield Dr., San Jose, Ch 95136 (6) (T) 
= 376, IRA F. STONE, 1734 Lombard St., Philadelphia, PA 19146 (6) (1) 
g —— . . 
[ileif ten 2 386. SHAUL STONE, 1734 Lonbard St., Philadelphia, PA 19148 (@) (T) 
2, 388, JARIJUHA KIVINI, Ratalinna B19, SF~28500 Pori, FINLAND (6) (T) 
1400 Colonial Blod. * Ft, Myers, FL 33907 # (813) 275-5788 399. JOE M, FLOYD, 319 River Glen Dr., Roswell, GA 30075 (G) (T) 


42226 e Bled. N 8, FL 33940 © (813) 643-6776 
403, MICHELLE ZASLAVSKY, 1223 Wilshire Blvd,, #555, Santa Monica, CA 
90403 (G) (T) 


406, LINDSAY BOLT, 78 Gifford Ave., Willimantic, CT 06226 (6) (T) 
S01. GALE R, HANKEL, 2690 §, Winona Ct., Denver, CO 80219 (NT) 
502, ELFRIEDE SHOEMAKER, 2791 S. Newland St., Denver, CO 80227-3518 (NT) 

503, RON JIRON, 1209 E. Cheyenne Rd., Colorado Spgs., CO 80906 (NT) pene asli Conny 
504, SALLY HYATT, 6735S. Downing Cir, E., Littleton, cO #0122 (NT) 
505, PETER J. ARAGON, 8505 Valmont Rd. #253, Boulder, CO 80301 (6) (T) 


506. JOAN PRATT, 1327 W. Eisenhower Blvd, Loveland, CO 80537-3197 (T) 
Great realty cards w/creative graphics, etc. 


507. BARBARA DARLING, 8363 Sheridan Ct., Arvada, CO 80003 (NT) 
508. THOMAS V. GALIE, P.O. Box 3308, Littleton, CO 80161 (NT) 
Innovator of Original 509. ANN STRONG, 1827 E. Mississippi Ave., Denver, CO 80210 (NT) 












Contemporary Art Deco 


Banupe opierach Lucie 510. DAVID RAMALEY, P.O. Box 154, Aspen, CO 81612 (NT) 


Fara Studio & Gallery 
PU A eed Une te BG LEAS I 511. JOHN T. STRAUSZ, 102 - 1945 Barclay St., Vancouver, 8.C., 


By Appointment Only 





V6G 1L2 CANADA (NT) 
512. WENDY JAMES, 2336 Herschel St., Apt. 1, Jacksonville, FL 32204 (G) (T) 


Bud Edwards 
513, WICHAEL CIBELLI, 559 Jefferson Ave., Brentwood, NY {1717 (G) (T) ce ae ae 
; . eco Duckare: 
514, BRUCE BENTON, 4415 Indianapolis Blvd., East Chicago, IN 46312-2696 (NT) # Q PD Astsoes & Colecsbte 
515. CRAIG A. KENNEDY, 1873S, Bellaire, Suite 1600, Denver, CO 80222 (T) 2740983) 
traditional and unconventional cards from people in financial services 60 Haywood Street 





Asheville, N.C. 28801 


516. EARL ROSE, 205 Gilliam St., Oxford, NC 27565-3309 (NT) 


ABCC MEMBERS’ ADS: x 


ABCC ADVERTISING POLICY 
NEW FOR OLD! Will exchange 5 NEW, 


well- desi gned cards (all different, Members of the ABCC 1. The content of COMMERCIAL AD SPACE 
creative NOT run-of-the-mill) for j Bo ie irectty: ton beste Mirch set ovr eeee 


published in our ness cards (de- bers and _ non 


OLD card (no holes, writing, etc.) newsletter, CARD signa, exchanges, _ bers. Aavertisina 
that is either: 1896 - 1945 (tele- deer ese OS fies 
phones# elessthanwiGigits) Omi hes malias wager wesc toe acy an HON 





on, and 

1943 (postal zones instead of zip interest---business non-commercial ads distribution costs. 
cards. ill be idered Income f 1 

codes). BARBY FAIRBANKS EIDE (ABCC J. feat’ ie eetiy it 
#387) P.O. Box 10998-463, Austin, ]] interested in cards This exciudes a1 portant ‘source 9 

idles, a : e 

TX 78766-1998 whine Conseribiee, 8, fac mitch, ine Funda. for tne ABCE, 

professional inter- any money (as in right to refuse ads 

ast preci Peet es entice an cg ests in business the sale of cards which are not ger- 

card design. All or merchandise). mane to the Club’s 


F z free ads submitted focus -- BUSINESS 
MR. ICE CREAM is looking for [fl Ciho tak *mst be ade ie timted to 
pictorial ice cream parlor of soda fj directly retated'to 25) words, plus’ your 


our Club's focus. name and address. Questions regarding 


fountain business cards and trade Free ads are pub- the ABCC Advertis- 


AS a member, you lished in, CARD TALK ng Poli 1d 
cards. ALLAN MELLIS (ABCC #159), may Submit an‘ad’to on "an vas space rates for ‘comer= 
consi dere ‘or allows” basis. i to) +o 
1115 W. Montana, Chicago, IL 60614 free publication in GARD TALK should be 
CARD TALK provided directed to Avery 
that fee ee Re N. Pitzak, Pres. 





I AM LOOKING for 8 to 10 new members who want to exchange 1,000 different, 
mint-shape business cards. LeROY GENSEMER (ABCC #60), 1333 N. 10th St., 
Reading, PA 19604 








WANTED: Business cards of Martina Navratilova and other professional tennis 
players. I have several very interesting cards to offer you in exchange. 
ROBERT SCHIMMEL (ABCC #366), P.O. Box 18574, Philadelphia, PA 19129 


I HAVE LOTS OF CARDS TO EXCHANGE. I like all types, but would prefer cards 
with complete address information (city/state), and my wish is to get a card 
from every city in the U.S. VICKY LOVETT (ABCC #328), 99 Bellevue Cir., 
Jacksonville, AR 72076 











WANTED: RE/MAX, real estate business cards. I will exchange for your “wants” 
or 2-for-1. ED BANIK (ABCC #132), 1810 Blackwell Rd., Sarnia, Ontario, 
CANADA N7X 1A7 








WOULD YOU LIKE TO HAVE 100 MORE BUSINESS CARDS? These lack full city/state 
information, but the first 4 ABCC members who contact me can have them. No 
exchange necessary, and no charge. BETTY OSTLIE (ABCC #45), 125 Johnson 
Ave., Runnemede, NJ 08078 





I’D LIKE TO EXCHANGE some new/good business cards for continental size post- 
cards. Please write first. BETTY BENNETT (#423), 4332 Melinda, #3, Memphis, 
TN 38108 


IT’S THAT TIME OF YEAR! Exchange holiday greeting cards with me, and I will 
enclose 20 business cards for you with my wishes for you to have a great 
holiday season. TANYA GOODRICH (ABCC #130), 4109 S. 530 East, Apt. #28-B, 
Salt Lake City, UT 84107 


I WANT BUSINESS CARDS, and I will exchange (used) U.S. "“scratch-off" lottery 
tickets for them. GEORGE MARK (ABCC #216), 314 Hamilton Lane, Lakeport, CA 


a appy Holidays! 


DEADLINE: All 1993 dues and submissions for the next issue of CARD TALK must be received by December 15, 1992. 








